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SILENT SALESMEN 











Sales resistance is quickly overcome if your package is 
attractively designed. Do not rely too much upon the 
clerk to sell your product. The carton and display 
“compellingly” designed, will be given preferred position 


on the counter and in the window. 


Our creative art department is at your service. Let 


them help make every package and display your 





“silent salesman”. — 


Rl... ies 


~~ 
3 U G Cc N # ALL WORK DONE IN OUR CONVENIENTLY LOCATED PLANT 


PERMANENT WAVING CREATORS AND MANUFACTURERS OF 
FOLDING PAPER BOXES » COUNTER DISPLAYS » LABELS » FOLDERS 


TELEPHONE WALKER 9494* 










Brooks & PorieER, Inc. 


304-322 HUDSON STREET, NEW YORK 
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Beyond 


Price. 


|" IS generally known that good packaging is 

not only valuable to protect foods and prevent 
waste -- it also results in the “Consumer identity” 
which 1s a big help to keep prices at a profit 
making level. 


This important factor of price-maintenance alone, 
would make packaging a necessity but there are 
other vital reasons. There are new conditions 
and shifting markets -- changes in types of cartons 
and in production methods -- all calling for special 
wrappers to fit the varying products, climates and 
shipping conditions. 


This company is proud to be consulted by so 
many industrial leaders who look to its skilled 
corps of Research Engineers for the exact pro- 
tection of their products; foods wet and dry, 
greasy or fresh -- to be shipped to any climate, 
a mile away or across the world. 


Whatever your particular problems are will you 
let us talk them over? There is not the slightest 
obligation entailed. 


KALAMAZOO 
VEGETABLE PARCHMENT CO. 


KALAMAZOO -- MICHIGAN 
MANUFACTURING WORLD-FAMOUS FOOD-PROTECTION PAPERS 


PROTECTION 
PAPERS 
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Blankets manufactured by the Chatham Manu- 
facturing Co. of Winston-Salem, N. C., are 
contained in set-up boxes, one of which is 
shown in color on the front cover of this issue. 


Packages definitely masculine in style, color 
and appeal are evident in the new Coty 
Men’‘s Line of toilet preparations, to be de- 
scribed in the November number. 


The evolution of the labels used by the H. J. 
Heinz Company is included in the article 
beginning on page 35 of this issue. Details 
of the packaging operations used in the Pitts- 
burgh plant are also included. 
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No matter what you make, be it buttons or belts, pipes, parasols or 
peanuts, if you package your product we've got you on our list. 


We have you listed as a firm which can... which should . . . know that 
SYLPHRAP is the finest salesman known to packaging. That transparent 
cellulose sheet of Sylphrap can find its niche in your packaging scheme, 
as a wrap or as a window, for display or for protection or for any or all of 
a dozen reasons. 


Turn over in your mind the uses to which you might put SYLPHRAP in 
your packages . . . Notice how others have already turned to this modern, 
more brilliant, crystal clear transparent wrapping. Then write to us for 
further details. We have facts and figures, suggestions and proposals, 
assembled by men who know packaging, as well as you know the product 
you make. We would like to put this data at your disposal. 


The Sylvania Industrial Corporation, 122 East 42nd St., New York City. 
Works, Fredericksburg, Va. 
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Blades—they got 360 a minute instead! 





Redington Performance 
Surpasses the Promise 
Time after Time! 


HE frequency and manner with which 

Redington engineers outstrip their 
promises has won high praise from produc- 
tion executives. These two instances are 
typical. 

Six months after the installation of the 
Redington Machine for wrapping Gem 
Razor Blades, the speed was “‘stepped up’”’ 
from 250 to 360 per minute. The cost to 
the American Safety Razor Corporation 
was nominal. Again, after 10 to 12 years 
of intensive use the Redington Machines 
used by the American Chicle Co. for car- 
toning Chiclets were speeded up from the 
original 60 per minute to upward of 85 per 
minute. Here, too, the expense to the 
American Chicle Company was negligible. 

In many cases the Redington perform- 
ance has surpassed the original promise 
from the very start. In every case, Red- 
ington Engineers work with this ideal: that 
no machine shall leave them until it has 
built into it all the possibilities of the very 
latest developments. Your packaging 
problem deserves the study of engineers 
of this caliber. 

















F. B. REDINGTON CO. L =e rien 


Established 1897 = ReMagten Type Pag ve ~ oire. Sacensy of the erage 
afety Razor Corporation which wraps 360 Gem Blades per minute. It 
110-112 So. Sangamon St., CHICAGO, ILL. is an adaption of the Redington Machine for wrapping chewing gum. 





REDINGTON 


PACKAGING MACHINES 


Custom Built for 
Cartoning — Packaging 
Labeling— Wrapping 
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HE identity of several 

items in your line is em- 
phasized by the judicious 

use of nested boxes. 
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AUTOMAT DISPLAY 
DAIRY INDUSTRIES 
EXHIBITION 





+ 
> 


ll find a 


cordial welcome at our exhibit . 


Space E 402. 


OHIO 


WILL LEAD TO-—y 


time and labor-saving 
TOLEDO, 


machines that will interest every 
creamery executive. Do not miss 
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ALL ROADS IN CLEVELAND 


The largest and most complete line 
of Print Room equipment we have 
ever shown will be on display. ... 
cutters, printers, wrappers and car- 
The Automat Molding & Folding Co. 


this great showing. You 


toners. 
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CONTAINERS BY CONTINENTAL 
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Eye appeal was never so important! 





Now — more than ever — your package 
must stand out at “point of sale” for these 







are times of new products, and of old prod- 





ucts in new and attractive dress. 





Today, the smart colorful design of your 
package must contribute to the quality of 
your product. Eye appeal is most essential 








... Convenience a necessity. 






A new package or improving an old one 














may mean much to you in increased sales. 


It will pay you to discuss your problems with 


2 
a Continental representative skilled in 3 
“Packaging To Sell”. : 


Naaiararnraaraay 
This is the Era of Package Merchandising 
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Continental cans are definite and dependable 
factors in the distribution of thousands of prod- 
ucts the world over. 

Millions of homes look to thousands of manu- 
facturers for products of every description pro- 
tected by the tin can. These manufacturers in 
turn look to Continental as their never failing 
source of supply for quality cans. 

Behind Continental cans are 35 plants advan- 
tageously located from coast to coast—in 24 


principal cities of the United States and Cuba— 
hundreds of experienced representatives—Re- 
search and Development Laboratories constantly 
making improvements in cans, in the preserving 
of foods and rendering service. 

An efficient organization of men trained thru 
life-long experience to produce the utmost in 
quality and service are anxious to give your 
packaging problems the personal interest and 
attention they deserve. 


ConTINENTAL Can Company, Inc. 


Executive Offices: NEW YORK: 100 East 42nd Street 


CHICAGO: 111 West Washington Street 


SAN FRANCISCO: 155 Montgomery Street 


CHICAGO BALTIMORE DETROIT ALBANY, GA. S 
CINCINNATI OAKLAND JERSEY CITY SAN FRANCISCO E. ST. LOUIS 
WHEELING NEW ORLEANS LOS ANGELES SYRACUSE DENVER 
PASSAIC ROANOKE CLEARING NASHVILLE SEATTLE 

SAN JOSE BOSTON CANONSBURG HURLOCK, MD. BEDFORD, VA, 


KANSAS CITY, MO. 


HAVANA, CUBA 


“It’s Better Packed in Tin” 
lX9O5 —- CONTINENTAL’ S SILVER ANNIVERSARY —- 1930 

















“A NATIONAL SERVICE TO THOSE WHO SHIP BY MAIL” 














we are sending J 


_—_— 
catelos —— 





Like hoop skirts and 


bustles, the phrase “under 
separate cover in modern 
letters has gone out. Leading 
concerns throughout the coun- 
try are now saying under attached cover,” because they use Mason 
Letter Boxes, the only dual use boxes of their kind. 


Letter with merchandise in the one container saves two handlings, brings 
quicker action, more favorable attention. Mason Modern Mailers, of 
which the Letter Box is one, meet the requirement for economical, 
satisfactory postal shipping. Send for catalog. 


Ma/on 


Modern Mailers 


The Mason Box Company, Attleboro Falls,Mass. 
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New York Office and Display Room Flatiron Building-175 Fifth Avenue 
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DISTINGUISHED 


FROM ALL 
OTHERS BY 


PERFORMANCE! 





A Bliss Bottom Sealer at the plant of the W. S. Quinby Co., 
packers of the famous La Touraine Coffee 









Presenting the New Bliss Bottom Sealer. Refinement in design 
eliminates possibility of post getting out of line with the 
stitching head. A decided improvement. 


N operating speed ...in accuracy of stitch- 

ing ...in operating cost...no matter 
what the task or condition may be, Bliss 
Stitchers are distinguished from all others by 
performance. 


The new Bliss Bottom Sealer comes from a 
background of years filled with research, of 
experiment, involving testing, rebuilding and 
redesigning. The result is a stitcher that will 
give faithful and uninterrupted service. In no 
other stitcher is craftsmanship more apparent 
than in the new Bliss. With no other stitcher 
is it possible to cut shipping costs so effectively 
as with the new Bliss. 


You owe it to yourself to investigate these 
claims. A Bliss Engineer will be glad to lay 
the facts before you. 


H. R. BLISS COMPANY, INC. 


Manufacturers of Wire Stitching and Adhesive Sealing 
Machinery for All Types of Fibre Containers 


NIAGARA FALLS, N. Y. 
50 Church St., James Q. Leavitt Co., 


New York, N. Y. 


Ogden, Utah 


608 So. Dearborn St., Harry W. Brintnall Co., 
Chicago, III. San Francisco, Cal. 
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Put your problems up to our designing department. 
We have had years of experience in the manufacture 
of all kind of paper boxes. Established since 1866 





gn 


a 
»f 
d 
1 
O 
t 
r 
y 


© 


SIX DECK CARD BOX 


WC RITCHIE? COMPANY 




















' 831 West Van Buren St., Chicago, Il. 
aS New YORK OFFICE: Los ANGELES OFFICE: 
= ‘¢ CO} 475 FIFTH AVE. 356 N. RENO ST. 
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Presenting the New Bliss Bottom Sealer. Refinement in design 
eliminates possibility of post getting out of line with the 
stitching head. A decided improvement. 


N operating speed ... in accuracy of stitch- 
ing ...in operating cost...no matter 
what the task or condition may be, Bliss 
Stitchers are distinguished from all others by 
performance. 


The new Bliss Bottom Sealer comes from a 
background of years filled with research, of 
experiment, involving testing, rebuilding and 
redesigning. The result is a stitcher that will 
give faithful and uninterrupted service. In no 
other stitcher is craftsmanship more apparent 
than in the new Bliss. With no other stitcher 
is it possible to cut shipping costs so effectively 
as with the new Bliss. 


You owe it to yourself to investigate these 
claims. A Bliss Engineer will be glad to lay 


A Bliss Bottom Sealer at the plant of the W. S. Quinby Co., 
packers of the famous La Touraine Coffee “ the facts before you. 


H. R. BLISS COMPANY, INC. 


Manufacturers of Wire Stitching and Adhesive Sealing 
Machinery for All Types of Fibre Containers 


NIAGARA FALLS, N. Y. 


50 Church St., James Q. Leavitt Co., 608 So. Dearborn St., Harry W. Brintnall Co., 
New York, N. Y. Ogden, Utah Chicago, III. San Francisco, Cal. 
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Put your problems up to our designing department. 
We have had years of experience in the manufacture 
of all kind of paper boxes. Established since 1866 





Ly SIX DECK CARD BOX 

















, R B31 West Van Buren St., Chicago, Il. 
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EW YORK OFFICE: Los ANGELES OFFICE: 
475 FIFTH AVE. 356 N. RENO ST. 
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The Combination of our Box Plant and our Paper Can Plant gives us a greater 
scope in the designing of products of Novel packages. . The package shown 
below is on the way to become a National Seller. . It is a product of our 
two factories. . Perhaps We can do for you what we did for Thompson’s. 





WC RITCHIESCOMPANY 


831 West Van Buren St., Chieago, Lil. 


NEw YORK OFFICE: Los ANGELES OFFICE: 
475 FIFTH AVE. 356 N. RENO ST. 
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SSISTANCE in the production of 
quality containers for quality mer- 
chandise is the basic evidence of English 
Cover value. F-3750 (above) is but the 
introduction to an Institution of Coopera- 


tive Aid. 


Q wrrincSParrerson ( Q., INC. 


386 FOURTH AVENUE, NEW YORK 


+, BOSTON - PHILADELPHIA - CHICAGO 
MINNEAPOLIS 
ST. PAUL - SAN FRANCISCO 


SEATTLE 
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PETERS PACKAGERS PACK A PECK OF 


UY paraphrase the old tongue twister ... Peters Package Folding and 

4 Closing Machines are in use in dozens of large plants . . . and more smaller 

ones. They pack almost everything packageable ...a peck of different prod- 

ucts, each presenting a different problem. Yet they PERFORM at speeds of 
forty packages per minute and higher. 


Peters Folding and Closing Machines take the filled package and automatic- 
ally fold the lining and the carton so that the goods are completely envel- 
oped by the lining, then closes down the cover and the front flap making a 
rigid and firm package. 


The machine is entirely automatic requiring no operators. An inspector is 
sometimes desirable to watch the operations of the machine but in such 
cases he is not required to touch the mechanism. The economies of Peters’ 
method of automatic forming, folding and closing is readily apparent. Why 
not have a Peters engineer show you how these economical principles can be 
applied to your particular problems? 


PETERS MACHINERY COMPANY 


























Stan 
GENERAL OFFICE ANDFACTORY 4700 RAVENSWOOD AVE ies 
ZEN CHICAGO.US.A JOD ts 
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Modern merchandising methods are using mailing 
boxes increasingly. Now comes Shoup with the 
last word in protection for your products from 
pilfering—tampering—indiscriminate handling. 


You can’t get at the contents of a Shoup Gverlokt 
Mailcase without destroying it. 












Easy to close—locked till the addressee opens. 


Shoup—a manufacturer of fine set-up boxes for 
95 years, has evolved this important addition to 
modern merchandising methods. Be assured that 
these Mailcases are as fine as board, glue and 
Shoup craftsmanship can make them. 





Two little pins —snapped 
in with slight pressure— 
permanently seals the Shoup 


Grerlokt Mailcase. 







BT et Lar t 2 
m Seep ABPA oak 










Standard colors green and grey—if you prefer, your per- 
sonal color scheme to carry the family resemblance of 
your package line may be had. 


Your sample Mailcase for the asking. 


A. D. SHOUP COMPANY, INC. 


34 to 86 Thirty-Fourth Street 
BROOKLYN » » » NEW YORK 










Speeding the 57 
Varieties to 
your table / 

‘® 


Standard Sealers ™ 
at the H. J. Heinz 
Co. plant, : 
Pittsburgh, Pa. 


Heinz production calls for speedy and accurate top and 
bottom sealing ... what could be more natural than the 
selection of Standard Sealing Equipment for this important 
duty? 


Investigate Standard Bottom & Top Sealers for yourself 
and you will learn why Standard Sealing Equipment is 
STANDARD in almost all large plants irrespective of type 
of product. 


Ctandard 


SEALING EQUIPMENT CORPORATION 
Rawson Street and Queen’s Blvd., LONG ISLAND CITY, N. Y. 
MAILLER SEARLES, INC. JOHN F. CHICAGO, ILL. 
135 Fremont St. WILLARD 208 West Washington St. 
San Francisco, Cal. & SON 
C. S. duMont 


MAILLER SEARLES, INC. 335 E. 4th St. Windsor House 
909 Western Avenue Los Angeles, Victoria Street, S.W.I 
Seattle, Wash. Cal. LONDON, ENGLAND 
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McKESSON CROBBINS 
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“The Standard of Quality” «+ « « « 


the slogan of McKesson & Robbins and its service—is evident on each and 


every package put out by this company.* 
Ridgelo Clay Coated Folding Boxboard is used for this 


varied line of distinctive cartons. 
*From Modern Packaging 
September, 1930 


RIDGELO CLAY COATED FOLDING BOXBOARD 


Made by 
LOWE PAPER COMPANY Ridgefield, New Jersey 


Representative in Canada Representative in Buffalo 
W. P. BENNETT & SON MAURICE W. SIMON 
32 Front Street, W., Toronto ———_—____ 52 W. Chippewa Street, Buffalo, N. Y. 
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One SMALL GOLD PANEL ..... 


“BUT HOW IT DOES PULL THE EYE! 


Between the Red and Black sections of the Helena Rubinstein Wrap, a slender gold panel draws the eye 
of every passerby into and across the package. Without perfect printing of the colored panels, the 
offect would be ‘lest. Without a strong brilliant gold the effect would not be worth gaining. 


The answer, as found by the National Art Company, which designed and executed the wrap, was the use 
of ARTCOTE GOLD 3360, The natural brilliance of the paper itself, transcending ‘any bronzing or gold 
printing, makes the gold panel truly effective. The ability of this gold paper to take printing in solid 
blocks without pick or unevenness again produces an effect not otherwise obtainable. 


In the design of your package ARTCOTE GOLD and SILVER PAPERS can play as important a part as 
they here do. They take all types of printing and may be used for all packaging purposes. Call upon 
us for further information . . . we will be glad fo put our experience at your disposal. 


Manufactured by 


RICOTE PAPERS 


INC. 
IRVINGTON, N. J. 








NEW! © 
@ ARTCOTE GRAPHIC 


A new gold and silver paper supplied in standard sheet form 








in sealed packages for the Graphic Arts. Gold or Silver 
surface on one side, white on the other. Both surfaces are 
especially treated for inks, no special make-ready being 
required. Suitable for halftone, four-color process, roto- 
gravure, lithography, offset and letterpress. Included in this 
line is a special new folding cover stock. 


Samples and particulars on request. Inquire of your jobber 
or let us notify you of the nearest distributor. 


Manufactured by 


Pl ARICoTE PAPER 


INC 
IRVINGTON, N. J. 

















WORLD AUTOMATIC 


"ROTARY LABELER 


# 


The new Blue Label Ketchup 


container is being labeled suc- 
cessfully by this remarkable 


machine. 


Another striking example 
of the diversification of World 
Labelers. 


<> <> 


Economic Machinery Company 


Largest Manufacturers of Labeling Machines in the World 


WORCESTER, MASS., U.S.A. 
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‘om The govd name and well being 
of your product Use a 
RIEGELS GLASSINE WRAPPER 


Inside or outside, waxed or plain, printed large capacity is one of the greatest safe- 
or unprinted . . . according to the purpose guards for the individual user of large 
it serves. Every year for a multiplicity of quantities of glassine paper. 

uses, our plant at Milford, N. J. produces A dependable source of supply, producing 


over thirty million pounds of glassine. This a quality product in quantity. 


RIEGEL PAPER CORPORATION 


Formerly The Warren Manufacturing Co. 
342 MADISON AVENUE, NEW YORK, N. Y. 
Mills in New Jersey at Riegelsville and Milford 
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R. WHITING CO., INC. 


281-287 NEW JERSEY RAILROAD AVE. NEWARK, N. J. 





OCTOBER, 1930 17 








18 


DISTINCTIVE EMBOSSING FOR DISTINCTIVE 


q 


SOMETIMES 
ALL A PACKAGE NEEDS 
TO MAKE IT DISTINCTIVE 
IS ROLL LEAF EMBOSSING 
BY 
THE PEERLESS PROCESS 


ie 


PACKAGES 


An Advertisement by the PEERLESS ROLL LEAF COMPANY, INC., of UNION CITY, NEW JERSEY 
Makers of PEERLESS ROLL LEAF and PEERLESS PRINTING INKS. Branch Offices in NEW YORK, 


BOSTON and CHICAGO. Write for Portfolio of Embossed Box Wraps. 
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LUSTRE RAY 


the outstanding contribution 
to box coverings for 1931 


scuftproof - washable 
sunproof - brilliant 
low cost - five colors 


attractive 


* 


SAMPLE BOOKS ON REQUEST 


° 


Exclusively 


A. $. DATZ CO. LOUIS SCHULMAN cO.. 


16 So. Marshall Street 463 Broome Street 
PHILADELPHIA, PA. NEW YORK, N. Y. 





Consult our Window Display Department for ideas. Special- 
izing in display papers, genuine raffia grass mats, spot and 
flood lights, etc. Catalog of display accessories on request. 
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that Blocked Wax 
Whrappinc 











Many products have been de- 
prived of the advantages of wax 
wrapping by the cost of per- 
forming the operation by hand. 
The new Johnson Model J Auto- 
matic Wax Wrapping Machine 
abolishes this limitation. 


Now, even if your products 
average lots as small as a hun- 
dred of a size, each package can 
be machine-wrapped in trans- 
parent protective wax paper. 


One operator’s time is the only 
labor cost. Compare this with 
a whole group of girls wrapping 
by hand. 





: sis 4 : = Following the paper-feeding operation by one girl the package is completely and 
Adjustability 1S also an im automatically wrapped, sealed and dropped on the delivery table. The machine is 


portant feature of this ma- 
chine. The particular manufacturers 
to whom this machine will be invaluable 
often have small lots to wrap for the 
very reason that their total output con- 
sists of so many miscellaneous package 
sizes. The Model J can be readily 
changed through a wide range of sizes. 


You may have the detailed story in 
printed form or verbally. Check and 
mail the coupon below. 


THE JOHNSON AUTOMATIC 
SEALER CO., Ltd. 


(Subsidiary of Battle Creek Wrapping Machine Co.) 
BATTLE CREEK, MICHIGAN 


l 
| 
Foreign Representative: C. S. du Mont, Windsor House, I 

Victoria St., London, England I 


Mail the Coupon 





electrically operated, and actuated by the right hand on an automatic trip. 








THE NEW JOHNSON 


AUTOMATIC 
WAX WRAPPER 


MODEL J 




















I'd like to have the details on your Model J Automatic. Please get them 
to me as indicated below— 


0 Send descriptive circular. 
-1) Have a representative call. 


Name 
Company 
Address... 


City ‘ . , State ; mm 
MP 10-30 


Mail to: JOHNSON AUTOMATIC SEALER CO., LTD., Battle Creek, Mich. 
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Full Automatic 
BAG FILLING 
MACHINES 


Internal plant economies must 


pay today’s dividends 


Retail prices and unit quantities offered to the con- 
sumer today are rigidly fixed by the keenest competi- 
tion ever experienced. The manufacturer who makes 
a profit must look for internal plant economies. 


This month we bring to the attention of the Food, 
Nut and Confectionery industries, a typical installa- 
tion of our HIGH SPEED BAG FILLING MA- 
CHINES (nine in all) that produce, at a substantial 
saving, over 1,000,000 packages every four working 
days in the plant of one of the leading manufacturers 
of the country. 


As a basis of comparison of operation, under the 


present installation 114 operators per each bag filling 
machine package daily an output equal to that of 924 
operators under the semi-automatic installation that 
was displaced. 


Assuming an average daily wage of $1.70 per opera- 
tor, the plant saving would amount to $/27.53 per day 
or $14.17 per machine installed. It is estimated that 
the entire cost of these machines can be amortized in 
less than one year. 


These machines can be readily adapted to handle 
either satchel bottom or straight bottom bags of 
various sizes. 


We gladly solicit your inquiries 


fp CARTONING MACHINERY CORPORATION 


NEWPORT, R. I. 
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The GARB 
of the GREAT 





HERE stands the Queen! Her 
Royal Highness! She has a posi- 
tion to uphold. She must look the 
part. Hence, the beauty, the bril- 
liance, the splendor of her costume! 


@ Your product, too, must look the 
part if it is to rank high in the public 
eye. Clothe it in color—pack it in a 
beautiful Maryland Blue Bottle. 


@ These distinctive containers are 
unequalled for lifting bottled prod- 
ucts out of the commonplace and in- 
creasing their sales appeal. @ You 
will be interested in the sales sugges- 
tions on the back of this page. 


MARYLAND 
BLUE 
BOTTLES 








OLOR is a master salesman. Silently 
C but surely it works, glorifying the 
product on display, attracting the atten- 
tion of customers, arousing the desire to 
possess! Actual tests have proved that 
vivid color is a vital factor in moving 
merchandising from dealers’ shelves. 

As “‘color salesmen’ for products 
packed in glass, Maryland Blue Bottles 
are unsurpassed. ‘These at- 
tractive containers always 
stand out on display because 
of their vivid and distinctive 
shade of blue. ‘That is why 
they are used by manufac- 
turers of many of the most suc- 
cessful products on the market. 


“Color Salesmen for Your Products 





Let us send you samples of Maryland 
Blue Bottles or jars so you may see for 


yourself how they will improve the 


merchandising of your products. We 
make them in a wide variety of popular 
shapes and capacities for products sold 
in several sizes. Or we shall be glad to 
supply you with bottles designed to 
meet your individual requirements. 
Modern equipment, skilled 
workmen and high grade ma- 
terials are your assurance that 
all Maryland Bottles are of 
uniform quality, accurate 
capacity and dependable 
strength. Write us today for 
samples. + + + + + 4 ¢ 


We also make high quality ; 
green tint and flint bottles. 


MARYLAND GLASS CORPORATION 


BALTIMORE () MARYLAND 





MARYLAND BLUE + 


GREEN [INT + 


FLint BotTTLeEs 





New York Representative: 270 BROADWAY 





Pacific Coast Representative: PACIFIC COAST GLASS CO., SAN FRANCISCO, CAL. 
























- A BETTER WAY TO PACK 


Replacing sawdust, linters and other low-grade materials 


Mail Coupon to Try 


_ IMPAK has reduced our breakage to a negligible item and 
it gives a clean, white, quality appearance to our pack- 

ages. When breakage does occur, all the liquid is absorbed 

within the package itself. It simplifies faster packing and is 

economical, It is so light that it also saves considerable postage.” 


HOFFMAN-LA ROCHE, INC. 
N. F. Peterson. 


Kimpak comes in rolls, sheets or pads of any desired thickness. We will 
gladly send free sample sheets to try—or mail us one of your packs. We 
will repack in your present carton—or redesign your pack completely if 
desirable—test in our laboratories (tumbling test, etc.) and return to you 
with quotation and assurance that the revised pack will save you money 


on shipping damage. 


Sales offices at: 8 S. Michigan Ave., 122 E. 42nd St., 
Cross section view of typical Hoffman-LaRoche, Chicago, ll. New York, N. Y. 


two-bottle pack. Kimpak protects both bottles 
from every angle,cushioning the violent shocks 
received in transit. 


Kimpak 


REG. U.S. PAT. OFF. & FOREIGN COUNTRIES 


CREPE WADDING 


We are interested in improving the quality of our package in ap- 
pearance, cleanliness, protection, efficiency. Send samples of Kimpak. 
We are sending you two samples of our product in our present 
pack. 


Name 


Address 
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Medicated 
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MERCERIZED 


SHOE LACES 





MAKES MILK INTO 


junket , 


Cleanses A DAMS Mtoe” 
the Teeth U ol Keeps the 
ROMS hevith 
PASTE 58S heeithy 





“SILENT 
SALESMEN” 


People enter a store for a certain article---- purchase it, and 
as they turn to leave a “Silent Salesman” suggests something 
additional and another sale is made. 


ot ~_ pictures and words. They almost hand 
ARE “SILENT the package to the purchaser and have 


SALESMEN!” | proved their worth to thousands of advertisers. 


“ 7 


FORBES The Forbes Lithograph Mfg. Co. recently engaged a 

WINDOW company of nationally known investigators to make an 

DISPLAY independent and impartial survey of Window and Store 

SURVEY Display to find the actual truth about this form of Adver- 
tising and Selling and is the only house of its kind to 
sponsor such a project. 


FORBES cy HEY make sales by means of oe 


We use the exclusive information secured in this survey 
in building Displays and Containers for our customers. 


“ “ 


PATENT On the opposite page are some of the Display Containers 

PROTECTION made by Forbes for leading advertisers. They are of vari- 
ous designs, two tier and one tier. The two tier Display 
Containers for Le Page’s China Cement and Burgess 
Snaplite Flashlight are made under patent No. 1,704,531, 
dated March 5, 1929, owned and controlled exclusively 
by Forbes. Unauthorized use of this type of Display Con- 
tainer, that in any way infringes on our patent, will result, 
in the taking of immediate legal action to protect our own 
and our customers’ rights. 


The Containers shown for Willson Goggles and Ace 
Brand Shoe Laces are made under patent No. 1,743,709. 
Any infringement on this patent will be immediately 
prosecuted. The other specimens shown are types now 
in general use. 





Display Containers made by Forbes are ingenious, color- 
ful, effective and durable. We feel sure we can create one 


that will be helpful in making sales for YOU. 


Will you write us of your needs? 


THE FORBES LITHOGRAPH MFG. CO. 


NEW YORK “Boston CHICAGO 
ROCHESTER PHILADELPHIA DETROIT 
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RING OUT THE 
ATTRACTIVENESS 
OF YOUR PRODUCT 


Visibility plus protection yields the perfect package. 
Ignore either, and you hamper your best salesman, 
your package. 


AQUALEEN, the foremost transparent wrapping 
material on the market, will give your product these 
two vital necessities in packaging. Theclearly estab- 
lished ‘position of ALUALEEN in the minds and 
on the products of prominent users is due solely to 
the outstanding qualities possessed by the material 
itself. Its transparency lends the product it covers a 
visibility and an attractiveness not otherwise to be 
obtained. Its airtight, moisture-proof, greaseproof 
and self-sealing nature makes it an ideal protective 


covering and one easily applied. 


This basis of quality has created the present high 
reputation of AQLUALEEN. Both quality and 
reputation lead you inevitably to ADUALEEN as 


a source of added sales for your products. 


EwARK Da D TP r 


ant P&P Prcowoany 


G= 
SS ren 


Newark Paraffine & Parchment 


Paper Co. 
N. Y. Office: 1071 6% Ave. 


Main Office and Mill: 
46 Jelliff Avenue, Newark, N. J. 


Mill: Pittston, Pa. 
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The Saranac “ PERELREURE vf, ¢ 


12-Head ue 
Stitcher, ; , . 
hand feed, for 
large users of 
fibre con- 


tainers. 
Twelve 


stitches, or 
less, at one 
throw. 


The Saranac 
Fibre Con- 
tainer Bottom 
Stitcher, for 
sealing the 
bottoms of 
fibre contain- 
ers before fill- 
ing, gives the 
strongest seal 
obtainable. 
The bottom 
will break 
away before the stitches of this machine 
will give. 








The Saranac Automatic Head Stitcher 
will place twelve stitches at one operation. 
Single row, double row, or tie stitch. 
For long runs on fibre containers no ma- 
chine can match it for economy and per- 
fection of workmanship. Self-feeding. 








The Simple Wire Staple 
has a Million Uses... 


ND Saranac has devoted years to dis- 
covering them, inventing machines 
to exploit them and then improving 

these machines over and over again. Yet 
even years of study have not disclosed all 
the uses for wire staples in packaging. 
You may, in your plant, have some op- 
eration which might better be performed 
if you used wire staples. 


If such is the case... call Saranac. 


But perhaps you, in the rush of business, 
are not aware of all the opportunities of 
saving which might be found in wire 
stitching. Perhaps some present machine 
might solve one of your problems. Or it 
may be that a small change in design will 
make an old machine serve your new 
purpose. 


If such be the case .. . Call Saranac, manu- 
facturer of the largest line of wire stapling 
machinery. 


A few of the famous Saranac four 
hundred are shown at the left. There are 
dozens of others which might be of use in 
saving money in your plant. No doubt 
about it. Such is the case. CALL 
SARANAC,. Write today. 


SARANAC 
MACHINE CO. 


BENTON HARBOR, 
MICHIGAN, U. S. A. 
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The New 
Roll Leaf 


exsitF 


meets every requirement 


for perfect stamping 


Send for Samples—Today 


re W. 


Gold and Imitation Gold Embossing Foils 
16 Franklin Street Medford, Mass. 
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CONTAINER CORPORATION OF AMERICA 


Mid-West Box Company Sefton Container Corporation 





General Offices Conway Bldg. 
111 W. Washington St., Cuicaco 


Seven Mills ¢ Fifteen Factories 
Capacity - 1300 Tons Per Day 











COLORS 


TRADE MARK 


MYRACO 


Corrugated Fibre Shipping Containers 
Now Available in Brilliant Colors 
that Identify Your Product 








Boxss IN COLOR are the latest, new- 
est and greatest contribution to the 
package industry. Boxes in color, 
with distinctive printing, will indi- 
vidualize and emphasize your prod- 
uct, trade name and company. 
Boxes in color will prove result-get- 
ting advertisers that create interest 
and comment favorable to you and 
your product. Boxes in color are dif- 
ferent, modern, exceedingly attrac- 
tive and indicate ‘‘class.”’ 

Boxes in color can be used to ad- 
vantage in window displays. They 
identify your product. They are ina 
class with bill boards and car cards, 
and can be had at a very moderate 
cost. 

Formerly boxes in color were pro- 
duced at an almost prohibitive cost, 
while now color can be applied on 
orders for one carload, or more, at 


only a slight increase in cost—an 
increase which is easily offset by 
multiplied advantages of boxes in 
color to their users. 

Even the tape is incolor to match 
your boxes in color. 

The colors shown on the other 
side of this insert are merely repre- 
sentative of possibilities. These color 
reproductions are made from pho- 
tographs to show exact character 
of printing on boxes without en- 
larging or reducing detail. A great 
variety of standard colors may be had 
to suit your requirements—that is 
why we call this new contribution 
to our industry, Myracoc—mean- 
ing ‘‘myriad colors.”’ 

You may need boxes in color to 
stimulate your business. For de- 
tailed information covering your 
requirements, write our Dept. M. 


CONTAINER CORPORATION OF AMERICA 


Mid-West Box Company 


Seven Mills ¢ Fifteen Factories 
Capacity - 1300 Tons Per Day 


Sefton Container Corporation 


General Offices @ Conway Bldg. 
111 W. Washington St., CHicaco 
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“Emphasis on packagi 
efficiency Pays pages 
high dividends’ es 


SAYS 


MORTIMER B. FULLER Se 
PRESIDENT, INTERNATIONAL SALT CO. 


“Efficiency in packaging is one of the most im- As Mr. Mortimer B. Fuller of the International 
portant factors for business survival today. Pack- Salt Company points out, one of the easiest 
places to lose profits, and a logical place to gain 
engl : them is in your packaging operations. Easy to 
easily jeopardize profits. Emphasis on packaging lose because packaging mistakes are quickly 
efficiency pays high dividends. We use Pneumatic multiplied. A slight waste, slight overweight per 


Machines as the most efficient method of handling package or container mounts quickly into large 
figures. 


aging waste and mistakes multiply quickly and 


our packaging operations.”’ 
America’s largest producers quickly found 


that packaging efficiency pays big dividends. The 
great majority of them, like the International 
Salt Company, emphasize packaging accuracy, 
economy and efficiency through the use of 
Pneumatic Machines. 


Perhaps we can show you the way to new 
profits through greater efficiency in your pack- 
aging operations. Our engineers are at your ser- 
vice free of charge. The Pneumatic System of 
Packaging Machinery is built on the basis of 
unit design that makes them equally adaptable 
for any manufacturer large or small. 


Send for the new packaging booklet, “An 
Interview’— a story of service to America’s 
leaders in mass production. 


PNEUMATIC MACHINES 


Carton Feeders Capping Machines 

Bottom Sealers Labeling Machines 

seme tare Vacuum Filling Machines _ 
(Net aa nae ag (for liquids or semi-liquids) 

Top Sealers Automatic Capping Machines 

Wrapping Machines Automatic Cap Feeding Machines 
(Tight and Wax) Tea Ball Machines 


NEUMATIC SCALE 
ACKAGING MACHINERY 


PNEUMATIC SCALE CORP., LTD., NORFOLK DOWNS, MASS. 


Branch offices in New York, 26 Cortland St.; Chicago, 360 North piihignn Ave.; 
San Francisco, 320 Market St.; Melbourne, Victoria; Sydney, N.S. W. and 
London, England 
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rb The cover stock that is supreme in attention value, in protective 
quality, and in the impression of enduring beauty that it imparts to 


a MODERN PACKAGE. 


To 
Manufacturers of Products, 
Marketing Counselors and 

Box Manufacturers 


THE KERATOL COMPANY COMPLETE 


(Promotion Department) — neg 


460 South Street 
NEWARK, NEW JERSEY 
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This Packomatic Container 
Sealing Machine is one of 
many now in use by Procter 
& Gamble Co. Turning out 
four or five hundred cases 
per hour. They’ve been 
using them for years. 


PACKOMATIC——--- 


Is a Jump Ahead 


Growing faster than ever—satisfying 
more than a thousand leading nation- 
ally known manufacturers—making 
new friends every day—supplying a 
faster moving, more efficient, more 
profitable line of Automatic Packaging 


Machinery! 

More than 1000 national manufac- 
turing leaders choose PACKOMATIC! 
There’s something to think about. 
There’s stability — strength — progress 
—nationwide acceptance. 


You'll be far ahead by calling a 
Packomatic Engineer whatever 
your packaging problem may be. 
No obligations—ask for catalog. 


PACKAGING 


FERGUSON 


pny 


NATIONAL 5 


MACHINERY 


J. L. FERGUSON COMPANY, JOLIET, ILLINOIS 


Branch Offices 


NEW YORK CITY 


ST. LOUIS 
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DOZENS OF CATALOGS IN ONE 


If you have ever bought or sold automatic machinery you know that the basic selling point 
is the economy of eliminating a dozen hand workers with one machine. 

If you have ever spent hundreds of dollars on a private catalog you know that the basic 
appeal of the PACKAGING CATALOG is the economy of putting a hundred catalogs 
into one. 

This economy makes for a vastly lower cost per page for those whose material is included in 
the catalog. But, beyond the initial cost, it operates to make for a lower unit cost when 
compared with returns. The PACKAGING CATALOG, being the source book of 
Packaging Information, can do what no private catalog can ‘do. It can remain on the 
prospect's desk all year, at his finger tips when he is ready to buy. 

Your exclusive private catalog goes into the waste basket in nine offices out of ten. In the 
tenth it doesn't last the full year. Eliminate it. Take equivalent space in the 1931 
PACKAGING CATALOG at from one-fifth to one-sixth of the cost and spend the rest of 
your wag psig on following up the leads it will bring you. Opportunity is knocking 
here .. . write us while she still knocks. 


BRESKIN AND CHARLTON PUBLISHING CORP. 


11 Park Place New York 
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All new features are 
thoroughly covered by 
patents or patents ap- 


plied for. 
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U. S. SINGLE HEAD CAPPER 


REATER efficiency! More time and _ labor 

saved. This new addition to the U. S. line is a 
radical departure from and a great improvement over 
any capping machine now on the market. Auto- 
matically feeds caps to the bottles. Caps are blown 
under chuck by compressed air and picked up by 
vacuum. Special new device centers bottle under 
chuck accurately and automatically. Belt feed and 
discharge. Can be connected to filler and labeler. 
Will handle all sizes up to quarts. Machines for 
larger bottles on special order. 


UJ S — Send for Full Details ~ 


MACHINERY Bottling ond oo Engineers 


‘o) 4015 - _ 4015 -31_No. No. Rockwell St. +--+ Chicago. Ill 
INC. 
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Srar laces that “dress up” a box make the contents more 
inviting. They actually increase sales—creating a demand for 
your customers’ products . . . and for yours! 

Milapaco Laces come in a wide variety, meeting every 
taste and need. They are easy to handle, adaptable to machine 


Top, Ivy Design, No. 358 


Second, Rose Design, No. 351 : : 
oat ison epee use, economical. Write for samples and prices. 
Below, Grape Design, No.552 
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Milapaco Paper Products include Lace 
Mats, Cellulose Padding, Dividers, 
Bon Bon Cups, and other accessories 
for the Boxmaker and Confectioner. 


Lace YPapers of Character 


REG. U.S. PAT. OFF 


MILWAUKEE LACE PAPER CO. . . . GORDON PLACE .. . MILWAUKEE, WISCONSIN 
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POPULAR 
PALE GOLD 


EMBOSSED No. 193 


a new design and an 
extremely popular fancy 
box covering of the imm- 
ediate vogue in gold, 
platinum and a variety 
of tinted metallic effects 
— all attractively priced 
and made available 
for the widest poss- 
ible range of uses. 
Send for sample sheets 

in various colored 
metallic effects. Try 


it on your next 
novelty box 


HAMPDEN GLAZED 


PAPER & CARD Co. 
HOLYOKE, MASS. 


New York Philadelphia Chicago 
San Francisco 


Toronto 














Mountains 


of cans labeled by BURT 


HIS is but one section of the vast plant of the H. J. Heinz 
Company, Pittsburgh, Pa. Wherever you look ... cans 
. mountains of them waiting to pass through one of the 


many Burt Labelers. 


The Heinz name. . . synonymous with quality . . . demands 
quality labeling at high speeds for their cans. The number 
of Burt Labelers in this installation proves conclusively that 


Burt delivers the goods. 


Evidence, mountains high, on Burt round can labeling, for 


the asking. 


BURT MACHINE CO. 


MAIN OFFICE and PLANT, BALTIMORE, MD. 
Sales Offices: New York, Chicago, and San Francisco 
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Your product on the counter... 
easy to see... easy to reach... in- 
viting each buyer to purchase. 
Display containers alone can ac- 
complish this... a sales message and 
product all in one small space. 


To create a display that will in- 
still an urge to purchase is a problem 
for specialists. Sutherland is equip- 


ar) 
wows-FoCH & 
_DEVILED HAM” 


$e. Fay 


wht 
» ARMOUR'S y 


- a SA 
The Gudany Packing Co. U.SA 


— > STAR iy 





Sg 


Cudahys 


R 


AUNTER iat 
SLICED BACON | 


lo? 





Lard 


ped to design and produce at- 
tractive displays distinctive, 
colorful and unusual. We can give 
your display container the promi- 


nence it deserves. 
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SUTHERLAND CART 


SUTHERLAND PAPER CO. 


KALAMAZOO, MICH 
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Volume Four 
Number Two 


87 VARIETIES— 
Packaged 


Reported by K. M. Reed 


The growth of any business from a small beginning 
to a large enterprise is usually accompanied by a lessen- 
ing of the friendliness that characterized the small 
company and a growing hard-shelled impersonality. 
This is not true of the H. J. Heinz Company. In some 
unaccountable manner this company has managed to 
retain the spirit of friendliness that characterized it 
at the beginning. The fact that this is a family enter- 
prise is probably largely responsible for this spirit. 
The business has been built up from within and not from 
without. The founder, Henry J. Heinz, believed in 
fostering this spirit and trained a group of men to 
manage the business in that manner. 

The son of the founder, Howard Heinz, is now presi- 
dent of the company. One of his favorite expressions is 
that ‘‘Heart power is greater than horse power.”’ 
What business could fail to grow and expand under the 
leadership of a man who believed in conducting a bus- 
iness on that basis? From the little business at Sharps- 





of 





E. H. Rehnquist 


burg, Pa., which was begun in 1869, the company has 
grown until it now has 25 branch factories in the United 
States, England, Spain and Canada, in addition to the 
main plant at Pittsburgh, its headquarters. There are 
253 salting houses and receiving stations. It is esti- 
mated that the crops of more than 200,000 acres are 
required to supply Heinz kitchens each year. To dis- 
tribute the 57 Varieties, there are 86 sales branches and 
warehouses in the United States, England and Canada, 
and more than 200 agencies in other lands. More than 
1400 traveling salesmen carry Heinz sample cases. 
The company actually has more salesmen in England 
than any other concern in the same line. 

Packages and packaging methods have played a 
large part in the success of this business. The value of 
a carefully conceived package design was recognized by 
H. J. Heinz when he founded the company that bears 
his name more than sixty years ago. It was his con- 
tention that products of high quality should be pre- 
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sented in containers of the same character and labeled 
and dressed accordingly. The policy he adopted has 
always been followed by H. J. Heinz Company. 

The first of the 57 Varieties was Prepared Horse- 
radish and before placing this product on the market 
Mr. Heinz determined that the goods sold under his 
name should make the proper appearance. The first 
appeal made by any food is through the eye, and his 
decision proved a factor in the growth of the business 

° he founded. Today the packaging of the many products 
of the company demands great variety, glass, tin, 
wood and paper, but there has been no deviation from 
the original determination to make all containers just 
as attractive as possible. That the policy was right 
sixty years ago and is today is shown by the general 
scramble for attractive packages. 


It would be interesting to know to what extent this 
company’s pioneer work determined the shape and 
style of the various containers now in general use. 
The founder sought originality and individuality, as 







A single machine 
turns out complete 
sample packages of 
Rice Flakes 


Wax-wrapping machine equipped with 
photo-electric cell used in wrapping 
Rice Flake packages with printed wrapper 


well as utility, and in his search for satisfactory con- 
tainers he developed some that are outstanding in the 
trade. Take the tomato ketchup bottle! Long ago, 
the company, after careful investigation of all points 
involved, adopted a bottle with long sloping shoulders 
and octagon body. Today practically every brand of 
ketchup is offered in bottles of similar style. How 
many other makers have patterned ketchup containers 
after the Heinz bottle? It might be difficult to trace 
the origin of this bottle to any other source. 

Heinz ketchup bottle is modern in every respect and 
makes a beautiful appearance. Handy closures and 
caps are used, which make it easy for a housewife to 
open bottles, and they also protect the contents until 
consumed. The screw cap promotes beauty and utility 
at the same time. 

The chili sauce bottle, with its soldierly shoulders 
and paneled sides and wide neck, is an example of the 
care exercised in selecting and inspecting Heinz con- 
tainers. This bottle is actually inspected at 32 points. 
But it does not receive more attention than other con- 
tainers in which the company’s products are sold. 

Any comment that may be made on ketchup or 
chili sauce labels will apply to the dress of all Heinz 
packages. There is a color note that does not clash 
with that of the product, and the best of art in design 
and lettering is followed. 

While the company has a great variety of labels, 
they are all so distinctly Heinz that merely by their 
designs and colors its products may be recognized. 

One of the best illustrations of what can be accom- 
plished in the way of the actual packing of food products 
may be found in the Heinz bottling department. This 
department might be considered an art studio. It is 
bright, cheerful, filled with sunshine, and its furnish- 
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Cans of Oven-Baked Beans pass through 

this labeling machines at a rate of more 

than one-hundred and twenty cans per 
minute 


ings are in white, while the girl packers wear neat 
uniforms of blue with white stripes, and white caps. 

The pickles that are used are perfectly sound, 
properly and completely cured and hand-sorted to size 
and shape. All this means that the product is uniform, 
which is essential, for all bottles must make identically 
the same appearance. The same number of pickles is 
in each bottle, and every pickle has its exact place. 
The workers generally refer to this operation as ‘‘pack- 
ing pickles in patterns,’ and the term is descriptive. 
Even the piece of red pepper must be in the same place 
in each bottle. In other words, Heinz pickles in bottles 
whether on the shelves of merchants in Tokio, Cape- 
town, London, New York or San Francisco are always 
the same in appearance, just as they are in quality. 
Their appearance immediately suggests quality. 

Mixed pickles are naturally difficult to pack in 
designs, but they are bottled this way by Heinz. 
Each piece of pickle, bean, cauliflower, onion, pepper, 
etc., has its exact place in the bottle. When packed, 
the bottles are exactly alike, and only an expert could 
find any difference in them. 


Uniformity is a companion of high quality. When 
Mr. Heinz entered the pickle business, it was customary 
to sell bulk pickles under three sizes, but those three 
included all sizes. He was quick to see why his pickles 
should be actually graded to size. To see was to act, 
and he soon sold his pickles in more and actual sizes. 

Speaking of pickles turns the mind to vinegar. This 
company has specialized in vinegar almost since the 
day it was founded. This was natural, because it 
needed vinegar in the preserving end of its business. 
Vinegar was once sold almost entirely in bulk, but the 
housewife of today prefers the bottled product. After 

























a long period of experiments, the company adopted a 
bottle of artistic mould, with paneled body and high 
shoulders, a firm closure and screw cap. There was a 
time when it used an easily removable cap and attached 
a cork to each bottle. Its present cap is easy to remove 
and may be just as easily replaced. As there are four 
kinds of Heinz vinegars, they make a colorful display, 
the richness of the cider, malt and tarragon products 
contrasting with the clear distilled vinegar. These 
products are tempting in appearance, which is sug- 
gestive of goodness, mellowness and even fragrance of 
fruit and grain. 

A number of the 57 Varieties are packed in tin and the 
company operates its own can factories. More than 
60,000 people visit the plant at Pittsburgh each year 
and they are always interested in the packaging of 
oven-baked beans. At the filling rig, beans, baked in 
ovens on the floor above, and tomato sauce are brought 
together in the can and sealed, some with pork and 
others purely vegetarian. 

Here again there is a colorful assortment of labels, 


View of filling 
and saucing line- 
up for Oven- 


Baked Beans 
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and the same is true of Heinz soups and other products 
that are sold in tins. 

In this connection Dr. W. L. Moss, a member of the 
Crane Pacific Expedition that recently explored almost 
unknown sections of New Guinea, tells of an interesting 
incident. He and his associates visited a primitive 
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tribe living along the Sepik River. They could not 
find any record of white people having been in the 
district, but they did discover a woman wearing an 
ornate headpiece or hat, the outstanding feature of 
which was a label from a can of Heinz Cream of Tomato 
Soup. Owing to linguistic differences, the explorers 
could not learn where she got the label, but it was highly 
prized for its art and colors. 

In the comparatively recent past the company began 
breakfast cereal production. Heinz Rice Flakes are a 
unique product. The rice is flaked and combined with 
refined cellulose from the cereal itself, which provides 
roughage and a vegetable effect to fill a deficiency in 
the average diet. It was the aim of the company to 
present this product to the consumer in the exact con- 
dition that it left the processing department, and this 
has been accomplished in a most effective manner. 


This machine opens carton 
blanks, forms them into cartons 
and lines with waxed paper 


MODERN PACKAGING 





After the flakes are inspected they move over elec- 
trically operated belts to bins from which they are 
filled by weight into wax paper lined cartons. The 
top liner is then closely folded over the top of the 
flakes, the top flaps of the carton glued and sealed, 
and then the container is double wrapped in two 







Rows of sparkling 
glass bottles are 
sterilized | and 
automatically 
filled with Salad 


Cream 


separate operations, with an inspection after each 
wrapping with heat-sealing wax paper. 

The company’s packaging policy which was adopted 
back in 1869 still prevails, and there is so much in- 
dividuality about a Heinz package that it is easily 
distinguishable regardless of where it is placed or with 
what other goods it appears. 


A tour of the plant buildings revealed packages of 
almost every type and a wide variety of automatic 
packaging machinery in efficient operation. 

The plant itself consists of a group of large modern 
buildings. In the very center of this group the original 
building of the first Heinz factory is located, having 
been brought from its original setting at Sharpsburg. 
One of the buildings houses a large auditorium where 
lectures on home economics are given to visitors to the 
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plant and where generous portions of the 
various products are served to the visitors. 

Because’ of the large number of guests 
at the plant each year a regular tour of 
the plant has been mapped out and guides 
are provided for groups of visitors. In 
the packaging department visited on this 
tour each machine has an explanatory 
notice hung above it, telling just what 
part it plays in completing the package. 

To anyone interested in the history and The 
development of packaging the evolution 


of the labels and package design motifs ‘is 6 pk eueel 
used by the company at the present time wrapped in plain waxed 
paper 


is of great interest. A storeroom located 
in one of the plant buildings proved to 
be a veritable treasure trove of package 
history. Large scrapbooks containing 
samples of the various labels used by 
the company since its inception reveal a 
thrilling story of the history of the famous 
keystone label. 

One of the finest labels used by this 
company shows a woodland scene. In the 
foreground is a flowing stream spanned by 
an old-fashioned stone bridge upon which 
may be seen a locomotive of the vintage 
of 1870. The center stone or keystone of 
this arched bridge is accentuated and the brand name 
is ‘‘Keystone.’’ Later the label was changed so that 
the bridge, scenery and locomotive were eliminated 
but the keystone motif remained. From this change 
the present-day label was evolved. 

Present-day authorities on package design insist that 
the label must suggest the product or one of its dom- 
inant characteristics. What would they say to an early 
Heinz label for evaporated horse-radish which shows 


All shipping cases are 
automatically closed and 
sealed on these machines 


upper 
wrapped in a printed 
waxed paper; the lower 


carton is 
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a large prancing horse with flowing mane and bears 
the one word ‘‘Radish?’’ Or to the label for Celery 
Sauce which carries a colored reproduction of a bunch 
of celery and the one word ‘‘Sauce?’’ Perhaps in view 
of the expensive art work used for present-day labels, 
these early attempts may appear a bit crude but they 
were steps in the right direction nevertheless. 

It is claimed that from the beginning of the company 
all the wooden shipping cases containing bottles or 
jugs of Heinz products have always been labeled at 
both ends before they left the (Continued on page 55) 
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Editorially Speaking 


In the bright lexicon of packaging 
there is need for words and names 
which will express style, quality, 
use and other attributes of packages. We are seeking 
them constantly and do not hesitate to make use of a 
new designation or nomenclature even though we may 
plagiarize or encroach on fields other than those of 
packaging. 

We recently came across the word ‘‘functionalism,” 
applied, it so happens, as the latest designation of the 
modernistic style of architecture and decoration. 
House & Garden, in defining this word and its applica- 
tion, says: ‘‘Now a thing functions when it works, 
and these contemporary houses and interiors are de- 
signed primarily to work. A chair comfortable to sit 
in, easy to move about, one that withstands ordinary 
usage for a reasonable length of time, may be said 
to function. Yes, so does many a hideous machine. 
Mere functioning is not enough, however, for the chair 
may ‘work’ but it may also fail to please the eye. 
Is this also not one of its purposes? Surely it is not 
enough that our surroundings ‘work’: their function 
is also to afford the eye repose or stimulation and to 
give pleasure to the touch. In the complete life all 
given senses are employed. When our surroundings 
satisfy them, then they may be said to function.”’ 

How adequately this term fits packages, or at least 
the fortunate package which meets the requirements of 
protectability, convenience and attractiveness! It is 
the successful blending of these elements in a package 
that brings out its true value as a sales impetus to the 
contained product. 


The Functions 
of Packages 
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Just Protesting We find no little difficulty in 
a Little keeping up with current litera- 

ture which deals in one way or 
another with packages. Trade papers, general maga- 
zines, newspapers and every form of printed matter 
at some time or other, it seems, has something to 
say about them—a fact that we point out with vicarious 
pride to our readers. In the gathering of this news 
we occasionally come across something that makes 
us feel that perhaps this packaging idea is being 
taken too seriously; that we can’t, after all, draw 
too many analogies that consider package resemblances 
and expect that such comparatives will conform to 
proper package specifications, as we understand them. 
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A case in point is a reference recently made in a 
nationally known publication to the ‘“‘human package.”’ 
Admitting that the package is important, this publica- 
tion suggests that an interesting study in “human 
packaging’’ would be that of our presidents, and cites, 
as two examples, Washington and Lincoln. It would 
be possible, according to the further suggestion of this 
contemporary, to make an impressive list of men great 
in letters, in science, in industry, who have gone ahead 
in spite of a handicap of looks. 

We do not question the earnestness of such a sug- 
gestion, but to our serious way of thinking such a 
compilation properly belongs in the category of physi- 
Ognomonic study rather than package analogy. As 
we recall it, Horatio Alger pointed out years ago that 
plain and homely appearance had little to do with 
what was counted as personal success. But why drag 
packages into such a controversy? 


® 


Trite it is, of course, to say that 
most man-made devices and ma- 
terials originate with or imitate 
Nature. And certainly packages, in their design 
and construction, are no exception to this duplication. 
The most pleasing color combinations that are evi- 
dent in various forms of package decoration have their 
beginning in the harmonious assembly that marks the 
coloring of Nature’s products. In shape and form 
the most pleasing designs are to be found in those 
packages which follow the symmetry and plain lines 
that characterize even the simplest creations of 
Nature. Protection as exemplified in the package is 
but the repetition of Nature’s attempt to shield its 
creatures from injury or extinction. Indeed, one 
might continue indefinitely to enumerate similar 
comparisons. 

To what degree these imitations are performed with 
the intention of duplicating Nature is, perhaps, be- 
side the point. The fact remains that with the in- 
creasing progress made in the development of new 
materials adaptable for package use we find an interest 
that extends beyond the attention which is accorded 
to the mechanical production of such materials—an 
interest that creates, through imagination, a desire to 
purchase goods that are packaged in materials that 
closely emulate in some way or other the handicraft of 
Nature. 
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An outstanding example of such material is to be 
found in the transparent cellulose sheeting or wrapping 
which is so popular today. Indeed, one company 
manufacturing this product is releasing a series of 
attractive advertisements in which the copy theme 
directly compares the wrapping to Nature’s protection 
and display of her products. This imaginative and 
interesting angle, utilized to get consumer interest, 
is or should be most effective and certainly is in keeping 
with the spirit of good merchandising. 
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One of our very good friends, a 
keen observer of package trends, 
every now and then drops in for a 
chat. Sometimes we talk of our ailments, sometimes 
we discuss current events, but more frequently our con- 
versation works its way into packaging channels. And 
always, after his departure, we are left with certain 
new ideas on our favorite subject and a greater sense 
of responsibility so far as our job is concerned. 

A recent visit of his produced the following remarks 
which we set down to the best of our recollection, add- 
ing our amen to every word of it. 

“Down in Georgia there are a great many localities 
where people do not buy a pound of coffee, not even a 
half-pound. The storekeeper breaks open a pound 
package and doles out ten cents worth of coffee. That’s 
the way they sellit. And, when I say Georgia, that state 
merely typifies hundreds of places throughout the en- 
tire South. That method of selling coffee prevails not 
only down there where the people haven’t much of 
this world’s goods but maybe it will surprise you to 
know that it is likewise sold that way in Maine and 
other northern localities. 

“In other words the standard is not one dollar but 
one dime, and this leads us to an interesting fact. 

‘‘We have gradually and slowly been led around to 
the small package. It is becoming more evident every 
day. Families make delicatessen stores rich; they 
make the ‘five and ten’ stores more and more popular 
and they simplify their own living. The larder is 
filled up with five- and ten-cent packages of all kinds of 
food stuffs. ‘The kitchen is stocked with pots, pans, 
cutlery, etc., all bought at the ‘five and ten.’ In fact, 
throughout the house we find this type of store well 
represented even down to the kiddies’ toys. It’s an age 
of the small package. 

“ “And in that same hour and hall,’ the fingers of a 
hand appeared on the wall and pointed at something, 
somebody and so on, the story goes. Well, it’s the 
same old hall and maybe the same old hand pointing 
to the manufacturers of all our different products. 

“The manufacturer who doesn’t begin to put up the 
smaller package and take in the nickels and dimes and 
build himself a tower like some other fellow did will 
eventually dig himself a hole and be forced to crawl in. 


View the 
Small Package 


““Remember, also, that a five- and ten-cent package 
isn’t just something thrown together but must be an 
attractive seller or else it is of no use. Care and 
thought must be given to its appearance in order to 
make it popular. Please also remember that the paper 
bag is coming into its own as an attractive container 
and many products can be handled in it. It can be 
made moisture-proof, airtight and a number of other 
things besides just making possible a five- and ten-cent 
package. 

“This country of ours is not like others—it cannot be. 
The handful of pilgrims who started it have been 
outnumbered by a heterogeneous mixture of all bloods 
and races and they don’t all think alike as they may 
do in England or France or Germany. We have no 
basic thought. We go on evoluting in everything— 
everything is new. Buildings, travel, clothes, methods 
of living, pleasures are all changing all the time or 
we wouldn’t have Tom Thumb golf courses, talkies, 
radios in every home, etc. And, our wives no longer 
wear underskirts with great big pockets in them nor 
do they carry market baskets, nor do they do a whole 
lot of other things. Neither do you nor I. 

““My grandmother and my mother didn’t buy bread 
nor did they ever dream of buying it already sliced, 
but they do that now. They didn’t think of putting 
some money in a slot machine and getting a handker- 
chief out the other end but lots of people do it now. 
My grandfather never dreamed of buying toothpaste, 
shaving-cream, razors and what not in ten-cent pack- 
ages but his grandson is actually doing it. And my 
son and daughter will be buying because of this very 
evolution pretty near all their staple commodities in 
the ‘five and ten’ or similar stores handling small 
packages. They will be getting better and fresher 
products in their homes and, like every other well 
conducted business, their homes will be run cheaper 
and better notwithstanding the hue and cry that the 
small package is too expensive.”’ 

The foregoing paragraphs indicate a definite trend in 
small package distribution and emphasize the fact that 
already is a market established for merchandise that 
can be so packaged. While it may be true that all com- 
modities are not susceptible to a reduction in the size of 
the package in which they make their appearance, they 
are greatly in the minority. Under such conditions 
there can or should be little hesitancy on the part of the 
manufacturer to so arrange his production plan and 
program to permit economical output of smaller pack- 
ages. As stated by our friend in closing his disserta- 
tion, “Machinery will make small packages just as cheap 
as the larger ones and besides keep the public supplied 
with freshly made goods.” 


Ke haben. 
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Changing Trend 
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A floral pattern in a wide range of 
pastel shades. By District of Columbia 
Paper Co. 


Q Geometric floral Sosign in vivid tones 
on a dark background. By Trautman, 
Bailey and Blampey. 


3 Self-toned box covering paper in a 
«wide range of colors. By Hazen 
Paper Co. 


4 Nursery characters in bright colors 
ona neutral background. By Traut- 
man, Bailey and Blampey. 


Velvet opaque in white on a black 
background. By Hampden Glazed 
Paper and Card Co. 
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Changing 
A Christmas Product 
To a Year Round Seller 


By M. DALE OGDEN 


Heretofore the Christmas season also represented 
the selling season for the bolts and spools of metallic 
ribbons and cords manufactured by the Leonic Tinsel 
Division of the General Cable Corporation of Fort 
Wayne, Indiana. Not being content with following 
precedent in the merchandising of gift-wrapping ma- 
terials in the way of ornamental ribbons and cords, 
M. J. Reiner, the general manager of this division of 
the company surveyed the sales possibilities of gift- 
wrappings for periods of the year other than the 
Christmas holiday season. This was not conducted 
primarily to seek new markets but rather to sub- 
stantiate quantity sale of quality wrappings with an 
assurance that dealers could continue to sell the goods 
even though they were not “‘sold out’”’ the night before 
Christmas. 


This research presented new possibilities of protecting 
jobbers and dealers against having to rely solely 
upon the Christmas season for the sale of gift wrappings. 


The design of the old 
container limited sales to 
the Christmas season. 





As a result of the survey the merchandising program, 
the sales appeal and the packaging of the product was 
changed to conform to a new plan of selling gift wrap- 


ping materials. 
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Formerly the Christmas idea was the keynote in 
selling Leonic products and this is evidenced in the repro- 
duction of one of the old-style counter display containers 
illustrated here. This was the one idea dramatized 
in all the package design. These display containers 
had to compete for attention in the midst of a thousand 
other appeals to shoppers glorifying Santa Claus and 
all other symbols of Christmas good-will in inviting 
sales. But Christmas, like all other calendar occasions, 
must pass. There was nothing to be done but return 
these unsold Christmas specialties to the stockroom 


until the next holiday season rolled around. 

As is oftentimes the case, unsold goods represent the 
actual profit to the dealer on a consignment of goods. 
It is obvious, then, that the Christmas package idea 
was working as a disadvantage to both jobbers and 
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retailers. It is likewise obvious that these “‘hold-overs” 
of unsold goods presented a handicap toward securing 
re-orders. Through research it was definitely disclosed 
that there was a market for colorful gift wrappings 
in other periods of the year. Weddings, graduations, 
anniversaries, birthdays, Mother’s Day, Easter, New 
Year’s and other holidays and occasions present op- 
portunities for interesting buyers in purchasing metallic 
ribbons and cords for attractively wrapping gifts and 


remembrances. 


No more do the Leonic counter display containers 
have to be relegated to the warehouse at the close of 
the Christmas holiday season. They continue to 
maintain a position on the counterstand cases of sta- 
tioners, druggists and other retailers with constantly 
re-occurring possiblities for the sale of the products they 
contain. 

An illustration of the newly designed counter display 
containers is shown here. The design and colors are 
consistent throughout making it a ‘‘family”’ of displays 
all with one basic design and color scheme. Colors 
are carried out in orange, green, black and gold. 
The labels and bands for the products themselves are 
consistent with the carton designs and colors. Just 
enough ‘‘Christmas’’ appeal has been maintained 
through the predominating red-orange and green plus 
the symbol of the guiding star so that the displays are 
still suggestive of that season during which most of the 
goods are sold—preceding Christmas. On the other 
hand the design has been made sufficiently abstract 
(and futuristic treatment has proved an asset) so that 
the same counter displays can be utilized in January, 
June or September without the least possibility of 


appearing out of season. 


The very reference to the products as “‘gift dressing’ 
may refer toa graduation or anniversary present as well 
as a Christmas gift. When one stops to analyze— 
isn’t it just as desirable to tie up a bridge prize or 
Mother’s Day gift in quite as attractive a manner as 
the package we place under the Christmas tree ? 

The Leonic displays were designed by the art staff of 
the Crescent Engraving Company of Kalamazoo, 
Michigan. Construction of the displays and printing 
produced by the Rochester Folding Box Company of 
Rochester, New York. The combination of good de- 
sign and carton construction accomplishes two very 
desirable objectives. First, attracting favorable at- 
tention; second, in making it possible to present a well- 
exposed view of the goods themselves. 
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Making Sales Records 
With a New Container 


By ALICE COULTER 


Advertising Department, Norwich Pharmacal Co. 


In November, 1928, when the Norwich Pharmacal 
Company absorbed the Amolin Company of New 
York we faced two problems. First, the powder 
needed to be improved and, second, we felt the package 
should be changed. To improve the powder all 
equipment was promptly removed to Chenango 
County and manufacturing was continued without 
interruption and without essential change, except 
that a much finer, impalpable powder was substituted 
for the coarser grains of the old 
Amolin powder. It was not con- 
sidered a wise move to institute 
any radical changes in the market- 
ing program until Norwich sales- 
men became thoroughly acquainted 
with the new product. 





The old— 


During the first year a modest 
advertising campaign was inau- 
gurated for the first time in several 
years. While this campaign was 
in progress a thorough study was 
made of the style trends in toilet 
As a result 











and the new 


goods and cosmetics. 
of this advertising campaign and study the package 
was changed in March, 1929. 


Two objectives were considered most important in 
creating the new container. First, it should resemble 
the old style, thus capitalizing the value of the hundred 
of thousands of women who had become familiar with 
the old package. Second, the new package should not 
sacrifice display value to art. The blue color scheme 
was retained, although with a two-tone effect that is 
far more pleasing than the old colors. The old package 
had two red spots which were (Continued on page 74) 








Packages 
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Spotlight 
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E The upper circle shows the new 
E gold and blue Grape-Nuts package, a 
: new green, black and white pack- 
age for Griffins shoe lotion, an ice 
cream container printed in red and 
black by Menasha Products Co. and a 
yellow display container designed by 
Hollywood Paper Box Co. for a new 
dessert. 





The lower circle shows a new 
Lanchere bath powder box in blue 
and white, a Lanchere soap package 
in green, black and white, a trans- 


4 parent cellulose cover to protect a 
wooden toy and the new blue and 
white package for Pycope tooth 

brushes. 
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Packaging 
Quick Frozen Foods 


By CARL F. KOLBE 


Many of those associated with the distribution of 
food commodities are convinced that probably not since 
the introduction of the chain store has any idea struck 
the food industry with such possibilities for radical 
changes and uprooting of established institutions as is 
presented in quick-frozen foods.' Packaged frozen 
foods are coming. That there are tremendous economic 
advantages to quick freezing is conceded by students of 
the subject, provided only that the problems incidental 
to the packaging, storing and distributing of these quick- 
frozen packaged foods are solved. 

Sales tests have shown that the housewife will accept 
frozen foods if their good qualities are apparent and the 
consumer is made aware of the benefits of the scientific 
application of quick freezing and packaging. With a 
sound economic foundation, quick frozen foods cannot 
help but become a huge commercial factor quickly when, 
besides those manufacturers who need quick freezing in 
their business, the idea has the backing of several power- 
ful allies. The retail display case manufacturers see 
perhaps $200,000,000 worth of business or more in 
supplying equipment for the retail food outlets in this 
country. The household refrigerator firms can visualize 
a greater need for refrigeration in the home and will 
profit in supplying machines for display cases. A group 
of manufacturers of wrapping materials and cartons 
anticipate optimistically the possibilities of increased 
business in wrapping and packaging of perhaps several 
billion pounds of foodstuffs yearly, undoubtedly sur- 


1 See also “‘Quick-Freezing Packaged Perishables,” by Clarence 
Birdseye, which appeared in the July, 1930, issue of this publication. 
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Display cartons and wrappings used for meats frozen 
by the Swift new freezing method 


passing in volume any other packaged food product. 
The refrigeration machinery people and the public cold 
storage warehousing interests as well as the public utility 
companies certainly look toward frozen foods with 
greater hopes and will do all they can to aid its pro- 
motion. 

The advantages in retention of the best qualities of 
perishable foods by means of the quick-freezing process 
have already been demonstrated in the fishing industry. 
After four years of commercial application, the fisheries 
are satisfied that the success of quick freezing is assured 
and a volume approaching 20,000,000 lbs. per year has 
already been enjoyed. 


The meat packer, amazed at the innovation, is making 
ready to follow the trend and capture for himself some of 
the advantages of business control, trademarking of 
product and of the wider distribution that frozen foods 
enjoy. Those most optimistic claim that in five years 
most of our meats will come from the packing house in 
the form of steaks, chops and other consumer cuts in a 
frozen condition, all packaged and prepared for retail 
distribution. This change will mean a new era of selling 
which will be a far cry from our present scheme of meat 
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retailing. In its first year, the volume of frozen meats 
may outstrip that of the fishing industry. A few plants 
are already installed, and it is predicted that one com- 
pany will market in the year 1930 a total of 10,000,000 
Ibs. of packaged frozen cuts of meats. 

Frozen strawberries, grapefruit and other fruits are 
now packed in some volume and a great expansion is in 
sight as soon as the necessary low temperature facilities 
are provided for its distribution. Frozen vegetables 
will come, but more slowly, as their perishable nature 
requires the full use of all of the chain of steps in low 
temperature distribution. 

Quick frozen foods are usually packaged foods. As 
such they follow the modern trend producing merchan- 
dise which can be more easily sold in the present-day 
scheme of retail selling. Packaging a frozen food is not 
simple. This innovation challenges the best efforts of 
packaging experts in the selection of methods, materials 
and choice of containers. The industry is still young 
and, while much has been learned, it is safe to say that 
perfection is far off. This problem has many questions 
which will be solved and which may call forth new wrap- 
ping materials and containers, and perhaps revolution- 
ary ideas affecting some industries which at present may 
be entirely unaware that their products may some day 
be adapted to use in marketing quick frozen foods. 
Perhaps no other article demands so much in the way 
of package requirements as does frozen foods. Here, 
then, is a challenge to package supply concerns with a 
suitable reward in sight, for if quick freezing gains the 
volume predicted, there will be a poundage of materials 
to be protected that is perhaps found in no other field. 

The meat industry alone, if all of its products were 
figured, would require the packaging of some 18,000,000,- 
000 Ibs. annually. The fruit and vegetable industry 


would likewise provide stupendous quantities of food to 
be handled besides the fish, poultry and other miscella- 
neous food items. Of course, only a reasonable portion 
will be frozen. 

The packaging of quick frozen foods requires, first of 
all, the requisites which are common to all packaged 
foods. The container must provide protection from 
soiling, dust and undesirable contact, besides the neces- 
sity of an attractive appearance and trade mark for the 
merchandise. These requisites do not necessarily ap- 
pear as aids in the preservation of the quality of frozen 
foods which is most important. 

The essential consideration, then, is to use a method 
and materials to provide a package which primarily pre- 
serves the quality of the food. These requisites can be 
listed as: (a) keeping the product in a refrigerated con- 
dition; (b) preventing oxidation, desiccation or drying 
out of the surface of the food, and (c) providing a pack- 
age of convenient shape such as will contain the largest 
amount of material in a given package. 


The proper merchandising of frozen foods will require 
a series of steps to provide satisfactory distribution. 
These steps can be listed as: (a) low temperature re- 
frigerator cars; (b) low temperature branch house stor- 
ages; (c) refrigerated trucks; (d) low temperature retail 
display cases. These aids are already on their way, but 
will not at first be supplied quickly enough to grow with 
the industry. Even with these new aids assisting in dis- 
tribution, the product must be properly packaged for the 
best results, and it must be pointed out that at the out- 
set this dearth of satisfactory refrigerated equipment 
makes imperative a greater need for suitable wrappers 
and containers than will be the case as the industry ad- 
vances. The need for careful packaging will be greater 
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A few brands of frozen fruits packed in No. 1 cans which show the attractiveness of this form of container 
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at the start than five years from now when facilities are 
perfected and in general use. Furthermore, in its in- 
fancy, frozen foods will not have the turnover that they 
will experience later, and even though the product is 
kept in the desired refrigerated condition there is still 
the obstacle of oxidation and desiccation or drying out 
of the surface which takes place, even in proper storage 
without perfect wrappings, where air is in contact with 
the product. With rapid turnover of product, desicca- 
tion is not common but, after all, one of the advantages 
of the frozen food idea is that it can be stored in times of 
plenty and sold in periods of scarcity. 

All quick-freezing authorities are agreed that it is 
most desirable, from the standpoint of quality, that 
these foods be delivered to the housewife in their original 
frozen condition. The household refrigerator firms are 
already looking ahead with this in mind and their latest 
models include compartments where the frozen foods 
can be kept in a frozen condition even after they have 
reached the housewife. If a flesh product is quickly 
frozen in the packing plants and then shipped in a poorly 
insulated shipping container permitting partial thawing, 
that product when stored again in a cold temperature 
undergoes a slow-freezing action which nullifies the ad- 
vantages of the original process. 


As much of the country’s food is sold in the smaller 
towns delivered from city warehouses, it is a first requi- 
site that the shipping containers have sufficient insulat- 
ing qualities to permit the food to arrive at its destina- 
tion in a hard frozen condition if it is to be stored tem- 
porarily, and in a well-refrigerated condition, at least, if 
it is to go through immediate sale and use. It might be 
well to point out some of the factors present in this case. 
Retaining the refrigeration is not so difficult as it may 
seem. A frozen flesh product such as meat which, for 
instance, may be composed of seventy-five per cent 
water and twenty-five per cent solid matter contains a 
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Kolbe apparatus for freezing 
shrimp in compact blocks or 
packages. Note that the 
small packages are packed in 
a larger corrugated paper 
container. All air is exclud- 
ed and the compact cubical 
mass aids greatly in the reten- 
tion of refrigeration in transit. 





Courtesy, Fishing Gazette 


large amount of refrigeration which, if protected by a 
good insulating container, will insure proper delivery. 
A ten-pound block of such meat would carry within its 
package refrigeration equivalent to about seven and one- 
half pounds of ice of the same temperature. Thus in 
shipment, as the heat permeates the package, the meat 
absorbs the heat and gradually rises in temperature. 
The greatest amount of refrigeration in the meat is re- 
tained at the 32-deg. F. freezing point due to the re- 
moval of the latent heat at that point. In the case of 
frozen beef which may be seventy-five per cent water 
and twenty-five per cent solid, a ten-pound package 
would absorb about 4.2 B.T.U. of heat for every degree 
of temperature rise until the product reached 32 deg. F. 
At this point the heat of fusion absorbs about one- 
thousand B.T.U. from the ten pounds of meat changing 
it from 32 deg. frozen to 32 deg. in the fresh state, releas- 
ing the greater part of its refrigeration but still retaining 
a temperature of 32 deg. Heat is absorbed thereafter at 
the rate of about seven and one-half B.T.U. per rise of 
one degree in temperature for a ten-pound package. 

Thus it will be seen that the early steps in wholesale 
distribution of frozen flesh products call for greater in- 
sulated package protection to maintain low temperature 
conditions than is necessary in the retail store. The 
problem of refrigeration in the retail store and in the 
home while equally important is less difficult as most of 
the refrigeration contained at the 32 deg. point is made 
use of in the last stage of distribution. 

The insulated shipping container is called upon to 
maintain cold temperatures or the natural refrigeration 
of the frozen food, with very little heat absorption until 
delivered to the retail store. Two methods are in use in 
the original packaging of frozen flesh products. One 
method calls for the freezing of portions of food indi- 
vidually, after which the portions are enveloped in a 
wrapper and then inserted in a shipping container. 
This method requires a large container because the rigid 
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irregular size and shape of the cuts do not permit close 
fitting. As a result there are considerable air spaces 
about the cuts and within the wrapper and between the 
frozen portions in the shipping container. This type of 
package increases the difficulties of refrigerated distribu- 
tion as the air container acts as an active agent to carry 
heat from the container walls into the frozen product. 
It is obvious that a package of this type requires either 
a better insulated shipping container or more care and 
greater use of the aids employed in refrigerated distri- 
bution. 


By the second method, a food product is packed in a 
block form or carton while it is still in a flexible fresh 
condition in wrapped or bulk manner to create a com- 
pact and solid package. With this method, when frozen 
in a quick-freezing apparatus employing a certain amount 
of pressure to remove all the air pockets and to force the 
contents into a regular shaped form, the more ideal con- 
dition is found from a refrigeration‘standpoint.. .When 
such rectangular shaped cartons are placed in a well-in- 
sulated shipping container, the heat absorption or refrig- 
eration losses are relatively small, providing a greater 
shipping range and modifying somewhat the necessity 
for extreme low temperature distribution facilities. Of 
the two types of packages it seems that where markets 
are distant that the block frozen or solid package is most 
desirable. The loose package of individually frozen cuts 
or portions, however, has a few advantages in its favor. 
Freezing equipment, of the single contact variety, for 
thin materials or individual cuts is more easily provided 
and some believe there are advantages in less distortion 
of the food portions than may be true with block-frozen 
flesh cuts which are packed tightly in a small container. 


The amount of refrigeration stored up in the frozen 
food depends largely on its water content. Fat meats, 
for instance, contain less refrigeration than lean meats. 
Cold storage butter contains less than a fifth as much 


Cold storage, rooms showing 
corrugated paper insulated 
containers filled with small 
packages of block frozen 
shrimp or prawn. Tightly 
packed rectangular shaped 
blocks or packages of frozen 
material store much more ad- 
vantageously than materials 
frozen individually and then 
loosely packed. 











refrigeration as lean beef. However, it is doubtful at 
first if any great change in packaging for insulating 
purposes will be made due to this fact. 

The type of insulated shipping containers in use, thus 
far, has been limited. Wooden boxes which provide 
more efficient insulation than metal containers are sel- 
dom considered sufficient when used without other insu- 
lated material. Corrugated paper board with its con- 
struction of air cells seems at present to dominate the 
field. While solid paper board has been used in some 
instances, corrugated paper board seems to answer the 
purpose of most packers who vary the thickness or layers 
of board according to their own requirements. There is 
a difference of opinion based on the economy of the 
package as to how many thicknesses should be used. 
Packers are using shipping containers from one to five 
layers or from three-sixteenths of an inch to one and 
one-fourth inches in thickness. 

It is most probable that shippers have laid more stress 

“upon-'the ecotidrity of package than they have upon 
thoroughly insulating the food. Some, using only 
double thickness cartoris, have depended upon their 
product going into almost immediate distribution 
through retail units where often even display cases 
are not available. Obviously the product in such in- 
stance must be sold under the most favorable conditions 
not later than perhaps the second day. Packages of 
this type other than in well-refrigerated carlot ship- 
ments must not be held in cold storage again, due to 
great possibility of loss of quality, but should go into 
immediate consumption. The double-walled corrugated 
container is used chiefly with individually frozen and 
flesh products which, because of the loose pack, require 
a much larger container. The unusually bulky pack- 
age prohibits the use of containers of several thicknesses 
from an economy standpoint thus disregarding insula- 
tion requirements. In this case the shipper is more 
dependent upon ideal low (Continued on page 66) 
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By ROBERT R. BROWN 


It was not until life insurance 
companies concentrated upon sell- 
ing present users more insurance 
instead of trying to convert non- 
users that that business got into 
the billion-dollar class. If that is 
true of a non-consumable product such as insurance, 
how much more true is it of consumable merchandise. 
So self-evident is the answer that the only question 
remaining is, how best to do it? 

Granting each advertising medium a place in this 
important work of repeating sales, the package heads 
the list for merit. It is circulation which the adver- 
tiser already owns. It goes one hundred per cent to 
users who are already sold on the product and have 
paid for it. It is there both when and where its appeal 
can be acted upon. With these unique features, the 
package has no counterpart as a means of inducing 
satisfactory and rapid use which determines the repeat 
factor. 

Despite this array of merit badges, the record to date 
of this medium as a whole is convincing only in iso- 
lated cases, these being those in which it was possible 
to use the package properly. Let us consider, as a 
particular instance, the package insert.! The usual 
package insert is not available to the great percentage 
of package goods now packed in cans, bottles and car- 
tons because of their contents. Secondly, where the 





1 See ‘‘The Plus Sale in Your Package,’’ MODERN PACKAGING, 
September, 1930, page 52. 
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contents do permit inserts or where additional cartons 
are provided for accommodating them, there is a high 
percentage of waste in that many are never found and 
many more appear at the wrong time for immediate 
use with the result that they are either discarded or 
misplaced. This high mortality either makes good 
inserts very expensive or dictates an inferior quality 
of insert which is valueless, if not actually harmful. 


A plan which sets out to substitute strong points for 
weak ones in the sound principle of package advertising 
is incorporated in the outserts idea. In the first place, 
outserts are available to all containers in that they are 
fastened to the outside of the container instead of in- 
side. Secondly, they are applied automatically at 
high speed production by standard labeling machines. 
Third, the pages being confined, they lie flat on the 
container thus permitting handling in cases and on the 
retailer's shelves. Fourth, it is not necessary to 
crunch or fold them into an unsightly sheet thus pre- 
serving all the appeal of quality in paper, typography 
and color. Fifth, they are easily opened, remain 
attached to the containers and (Concluded on page 64) 
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Enter, 
Group Purchase 
of, Packages 


By WALDON FAWCETT 


The latest development in package outfitting has 
suddenly brought down on the head of the package 
manufacturing industry a ticklish question of policy 
and ethics. What is more, this critical new issue in 
the box supply trade is not solely one of competition 
in the ordinary sense. Competition in the container 
industries has been so keen of late that no maneuvers 
in matching and out-matching quotations should cause 
too much comment in trade circles. What the new 
turn of events is to precipitate, on top of price compe- 
tition, is a tender matter of trade manners and customs 
involving the apportionment of package supply busi- 
ness as between “home talent’’ in local territory and 
outside contractors. 

Group purchase of packages, or cooperative contract- 
ing for merchandise containers is the new habit that 
threatens to set the entire trade by the ears, if the 
spurt continues. In elementary principle, joint pur- 
chase of packages and packing materials is essentially 
the same as pool buying in any other field. The tech- 
nique of massed purchase for the sake of securing the 
most favorable quantity discounts, is not new by any 
means. The get-together impulse has been spreading 
apace among buyers in various lines the past few 
years. In some quarters it has already produced a 
boiling, controversial issue, as witness, for example, 
the tense situation in certain branches of the apparel 
industries. But, by and large, buying rings and supply 
syndicates constitute a symptom of the times. Per- 
haps the only wonder is that this economic fad did not 
strike the container industries earlier and harder. 

Granting that package outfitters had to take their 
turn dealing with collective bargainers, there remains 
the news that, as the idea is unfolding, there are certain 
features unique to the package environment and 
calculated, if not controlled by a tactful spirit within 
the industry, to give sharper edge to the ordinary 
rivalries of the line. Conspicuous among these ex- 
ceptional characteristics is the one already touched 
upon whereby the box trade would be robbed of locali- 


zation and box bidders thrown into a grand free-for-all 
at long range. That this prospect of territorial free- 
masonry is regarded by some of the conservative 
members of the trade as a menace to the peace and 
prosperity of the trade as a whole will be brought out 
as we explore the subject. 


If the container industries are suddenly aroused to 
the revolutionary nature of the influences which are 
at work it will doubtless be due, as much as anything, 
to a current extension in the scope of joint purchase 
operations. Certain sections of the package and pack- 
ing supply industries began, years ago, to get foretastes 
of team-play by customers. For example, the Cali- 
fornia Fruit Exchange, years ago, consolidated its 
buying power to the end that it might obtain for its 
members the most favorable prices possible in the pur- 
chase of shooks, baskets, nails, paper, packing material, 
etc. That early species of purchasing merger concerned 
itself, however, more with shipping cases and para- 
phernalia than with household package-units and 
individual consumer containers. 

Lately the more intimate contact has been signaled 
by group purchases of folding and set-up boxes, etc. 
Notably do we find an incipient epidemic of joint 
purchase on the part of the department stores and 
other retail establishments which are plunging on 
“occasional” and gift packaging. W. C. Willman, 
secretary of the Retail Trade Board of the Boston 
Chamber of Commerce, tells me that within the past 
three years Boston stores have cooperatively purchased 
about 2,800,000 Christmas and gift boxes. The last 
purchase represented an order for 1,200,000 boxes, 
distributed among a total of seventy-eight sizes and 
was placed with the Cambridge Paper Box Company. 

Mention of the range of box sizes involved brings up 
what is likely to prove, next to the effect upon prices, 
one of the most important consequences of the new 
trend in box purchase. Joint buying is inevitably due, 
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it seems, to exert pressure for standardization or con- 
centration upon standard sizes. At first glance, a 
bystander might suppose that, even as matters stand 
under the latest contract, the Boston stores were 
exercising pretty liberal latitude in providing a selection 
of 78 sizes. As a matter of fact that represents a two- 
thirds slash in the repertoire. When group purchase 
was plotted the participating stores submitted to the 
Trade Board a list of the sizes of boxes they were then 
purchasing and it was found that a total of 240 different 
sizes were in use by one or another of the 2 stores. 


The Boston experiment has revealed another trait 
which it would seem may be safely set down as likely 
to result from group purchase of packages in any quar- 
ter. Matching the leveling influence upon box sizes 
is an ironing out of the specifications for box quality. 
As the process of arbitration has functioned auto- 
matically in the joint purchase of boxes at Boston it 
has worked out that a few of the stores are buying, via 
the pool, boxes slightly inferior in quality to those 
which they formerly used. From the boxmaker’s 
standpoint this limited deflection in a few places is 
overshadowed by the fact that the larger number of 
participating stores are now buying boxes of better 
grade than they formerly used. It is worthy of note, 
too, in passing, that the new line-up for group purchase 
seems to operate to stress the long-lived and adaptable 
“sift box’’ over the straight holiday box. In the 
current contract of the Boston stores an aggregate of 
upward of a million items are classed as “‘gift’’ boxes 
as against little more than one-fifth that number of 
Christmas boxes. 

With the primary motif or chief incentive of group 
purchase of packages, outfitters cannot very con- 
sistently pick a quarrel. If the Boston stores, by 


Pool buying of packages and packaging material 
does not differ essentially from that practised in 
The motives 
or advantages, where such purchasing is feasible, 
But certain limitations, due to 
the nature of the requirements demanded in various 
classifications of packages, prevent a general ac- 
ceptance of any plan or plans to bring this about. 
These limitations and the reasons therefore are 


the procuring of other commodities. 


are not dissimilar. 


considered and discussed in this article. 


lumping their box purchases, may, on a transaction 
footing $35,000, effect a saving of, say, 20 per cent, it 
is demanding too much of human nature not to expect 
them to take advantage of their opportunity. Even 
so, there are sharp differences of opinion within the 
container industries as to the extent to which mass 
purchase will prevail. And there is, in certain quarters 
within the trade, a feeling of misgiving that, if mass 
buying runs riot, with more and more strenuous ef- 
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fort to make a showing of savings for members of the 
buying pools, the institution of collective bargaining 
may not prove an unmixed blessing for the container 
industries. 

The conservative viewpoint has been very vividly 
expressed to me by C. H. Goodnow, manager of folding 
box sales of the Container Corporation of America. 
Mr. Goodnow accepts only with a vital reservation 
the theory that it is an advantage to smaller buyers to 
pool their orders for the sake of securing lower prices. 
He holds that such advantage is contingent upon ac- 
ceptance by all the joint buyers of ‘“‘one standard 
color and one grade of box.’’ As for the larger buyers 
of boxes, the Chicago executive sees nothing in amal- 
gamation of purchases, even on the score of savings 
in cost. Said he: “In the case of the larger buyers, we 
believe that they have sufficient buying power to ob- 
tain the lowest market price and, for them, I do not 
believe that there is any distinct advantage in collec- 
tive purchasing.” 

This attitude on the part of one of the heads of a 
leading producer of a full line of containers is the more 
significant when it is taken into account that the Con- 
tainer Corporation’s subsidiaries, the Sefton Container 
Corporation and the Mid-West Box Company are, in 
some measure, catering to the new-fangled practice. 
Avoiding inconsistency, the position of the Container 
Corporation is that joint purchase of containers is war- 
ranted and advantageous under certain circumstances, 
An example of the more or less exceptional case is af- 
forded by the contract (reputed to run close to $50,000) 
which the Sefton branch of the Container Corporation 
is executing for the Associated Apparel Manufacturers 
of Los Angeles. 


Here, if you please, is a supposed prize ex- 
ample of the virtues of group purchase of 
containers which has been loudly toasted in 
manufacturing and merchandising circles as 
enabling a saving of ‘‘more than 50 per cent” 
compared with the prices which individual 
buyers would have been called upon to pay to 
cover their requirements. Listen to the ex- 
planation of Manager Goodnow. Speaking for 
MODERN PACKAGING, he pointed out: ‘In the 
particular instance at Los Angeles, the collec- 
tive arrangement has had advantages in that 
the Apparel Manufacturers Association is 
located at a great distance from our factory. 
Their collective purchases justify carload ship- 
ments and we are able to warehouse our boxes in Los 
Angeles and supply the requirements of the association 
whereas the requirements of no one individual firm 
would justify warehousing a car of boxes at that point.” 

Interesting as is all this, as indicating that there are 
two sides to the question of group buying of packages, 
there remains for analysis a yet more vital factor. 
Vital, certainly, for the container industries if not of 
direct bearing, immediately, upon all their customers. 
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The high light of the whole debate on this new-found 
issue concerns the possible danger of collective dealing 
as a jolting or demoralizing influence capable of shaking 
to the foundations the traditions of the industry to the 
efiect that to local supply houses should belong the 
local spoils. This aspect is stressed because, latterly, 
the chief exploitation of cooperative purchase of boxes, 
etc., has passed from the hands of packaging manu- 
facturers or producers to the hands of the department 
stores and other distributors that are indulging in 
special packaging as an incident of retailing. 

Should there be an unwritten law in the trade, an 
unspoken gentlemens’ agreement, which, avoiding 
any possible conflict with Federal anti-trust laws, 
would hold every local boxcrafter in honor bound to 
stick to his knitting, geographically speaking? This 
is the conundrum which bids fair to develop into a burn- 
ing issue as group purchase of wrappings and cartons 
spreads apace. That the issue has not been sensa- 
tionally joined even earlier is due to the conditions 
laid down by many buying groups. Thus, in Boston, 
and in most other places where retailers have joined 
hands to buy in quantity, there has been a require- 
ment for 24-hour delivery which has _ virtually 
restricted the bidding to firms in the immediate terri- 
tory. Doubt persists, however, whether local pre- 
rogatives will be universally respected as the bait 
grows more tempting, or, in other words, as larger and 
larger collective contracts are dangled before the trade. 


The attitude of many of the more sensitive members 
of the trade has been indicated to MODERN PACKAGING 
by Manager Perry of the Cambridge Paper Box Com- 
pany of Cambridge, Mass. That this concern has no 
unreasoning prejudice against joint deals is well in- 
dicated by the fact that for twenty-odd years, the 
Cambridge concern has supplied the F. W. Woolworth 
Company on this basis. Nevertheless Mr. Perry is 
one of the leaders on the trade who, from his intimate 
knowledge of the situation, feels that collective bar- 
gaining in the box and container field may be carried 
to what he terms a “harmful extreme.” 

Shortsightedness is the most charitable name that 
the Cambridge executive can give the practice of local 
department stores in certain cities of buying their 
folding boxes and corrugated containers at distant 
points with the result that local mills have lost so much 
of their volume of business that they have been obliged 
to lay off employees who were customers of the very 
department stores that*upset the apple cart. That 
the Cambridge concern, for one, practises what it 
preaches is indicated by this incident: ‘‘The first of 
the year a candle manufacturer on the West coast 
wrote to us for prices, saying that he understood that 
he could buy boxes cheaper in New England than any- 
where else in this country. We wrote back and quoted 
prices, but gave him every reason why he should buy 
at home, with the result that he wrote us a letter of 
thanks and apology for not having seen the point of 








view which exists in his locality, and he is now buying 
his boxes there.” 

Even as this article is written, fresh emphasis has 
been given to a factor which may change the whole 
complexion of cooperative purchase of containers at 
long range. The larger fly in the ointment is the 
transportation charge which is, notoriously, serious 
in the case of set-up boxes and similar classes of con- 
tainers. From the outset, the more cautious package 
users have argued that joint or group purchase was 
all very well at close range but that all possible savings 
would be eaten up if shipments must be sent consider- 
able distances. That view prevailed only in part 
among buyers enthusiastic for massed purchasing 
power. But, just now, comes the current increase in 
railroad freight rates to emphasize the reasoning. If 
the net result of the new rate structure is to boost 
carriage charges in some sections an average of some 
10 to 15 per cent, it may be readily surmised how 
original savings will evaporate in the case of packing 
and packages that must travel some distance to the 
points of consumption. 


Guessers there are, within the container industry, 
who predict that group buying will operate to bring 
about decentralization of container manufacture by 
the more powerful interests. As proof in point they 
cite the project of the Sefton Corporation for the erec- 
tion, at a cost of $3,000,000, of a box factory at Los 
Angeles. Question is raised whether it isn’t something 
more than coincidence that the projected Sefton ex- 
pansion crops out at a point where the company has 
already had a joint contract, the execution of which, as 
above noted, has necessitated special arrangements. 
Speculation there is, too, in container industrial circles 
as to whether the trend to group buying and its re- 
actions upon the package manufacturing industries 
may not result in linking in ‘‘voluntary chains,” so- 
called, the local box plants in various cities. Buying 
pools, ranging the countryside for closer quotations, 
might be parried most efiectively by loose or tight 
alliances of container supply houses, each expressing a 
uniform business policy in its particular market area. 

It will be strange, indeed, if the lust for group buying 
of boxes, which has already seized retail merchants in 
various lines, is not quickened in consequence of the 
disclosures of the survey of wrapping and packing in 
representative department stores. This study of 
packaging mediums and methods, which was dealt 
with at some length in a previous number of MODERN 
PACKAGING, was undertaken by the Division of Sim- 
plified Practice, U.S. Department of Commerce, at the 
request of the National Retail Dry Goods Association. 
The avowed purpose of the investigation—a cross- 
sectional view of typical department stores in more 
than a dozen important cities, from coast to coast— 
has been to ferret wastes and point out possible econo- 
mies in the present hit-and-miss methods of parceling 
for local, parcel post and motor (Concluded on page 64) 
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Packaging for Oral Hygiene 


Vince, “The Scientific Mouth-Wash,” is prepared 
and packaged by Vince Laboratories, Inc., 308 
West 14lst St., New York City. This prepara- 
tion combines the prophylactic and sterilizing qualities 
of alkaline nascent oxygen with aromatical agents, 
scientifically introduced, to make a palatable, refreshing 
and effective preparation for use in oral hygiene. In 
addition to the contained 
properties which make 
Vince valuable in its latter 
application, it has also 
been found successful in 
the treatment of nose and 
throat conditions. 

In appearance Vince is a 
pink powder. Being hy- 
groscopic it is necessary 
that conditions surrounding 
its manufacture and pack- 
aging are such as to prevent 
the absorption of moisture. 

Considerable care is used in the selection of the packag- 
ing materials and in the packing methods followed. 
Rectangular-shaped lithographed tins with rounded 
edges and tight fitting covers are provided in three sizes 
to contain 16 oz., 4 oz. and sample sizes. The back- 
ground of these tins is a light blue with a horizontal 
band of white which incorporates the letter “‘V’’ in the 
center of the front panel. The lettering is in black and 
includes, in addition to the trade name and descriptive 
paragraphs, etc., the necessary directions. This as- 
sembly of design and lettering effect a pleasing combi- 
nation and one which is in accord with the sanitary and 





Three sizes of tins are used 


hygienic properties that are claimed by the manufacturer 
in the statements made for the contained preparation. 


The procedure in packaging is shown in two of the 
accompanying illustrations. Waxed paper lining bags 
are placed in the tubes which are then filled by means 
of a semi-automatic volumetric filler. This operates 
at the rate of 30 packages 
per minute (40 for samples), 
the run into the package 
being actuated by means of 
a spiral feed that draws the 
correct supply from a hop- 
per at the top of the ma- 
chine. The tops of the 
waxed paper bags are then 
folded over, an instructional 
booklet insert placed on 
top, the tin covers put in 
place and the completed 
cans piled at a convenient 
point. From here they are removed by an operator 
who passes them through a semi-automatic labeler where 
a plain black and white strip label is placed over the 
top and extending part way down two sides. 

Packaging a single product, this company has met its 
requirements in an efficient manner. The equipment 
is adequate to meet present production schedules, the 
containers are serviceable as well as representative of 
the product and each operation is attended to with cleanli- 
ness and dispatch. Without wishing to be facetious, it 
might be said that here is a package and a packaging 
operation that is convincing. 





Lining, filling and closing the containers 
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Applying top strip labels and packing 
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57 Varieties—Packaged 


(Continued from page 39) factory. Surely, an innovation 
in those days! The labels used were highly colored 
and usually carried pictures of groups of fruits or vege- 
tables. 

The labels used by the company at the present time 
vary slightly in color and detail according to the 
product but the keystone design is still the dominant 
motif. All Heinz packages bear a strong family re- 
semblance and are easily identified on the dealers’ 
shelves. All the advertisements for Heinz products 
carry a reproduction of the package in a prominent 
place. 


An additional promotional factor in increasing the 
sales of these products is the work done by the Home 
Economics Department. Here ways and methods of 
using the various products are worked out by a com- 
petent staff and the results are published in recipe book- 
lets which are distributed to visitors and by mail. 
Radio broadcasts are also given by this department and 
these, too, aid in increasing the sales of the 57 Varieties. 

Some years ago this company experimented with gift 
baskets filled with Heinz products to be sold for use as 
gift packages. These proved to be very popular 
and this year two new gift packages are to be sold. 
The first contains apple butter, ketchup, olives, 
tomato soup, grape jelly, peanut butter, mayonnaise, 
cucumber pickles and mixed pickles. The second 
package is a large green basket packed with shredded 
colored glassine paper. This contains fig pudding, 
plum pudding, currant jelly, mince meat, peanut 
butter, salad cream, mixed pickles, ketchup, stuffed 
olives, tomato soup, chili sauce and Worcestershire 
sauce. 

The tour of the packaging departments began in 
the section devoted to canning Oven-Baked Beans. 
Heinz Oven-Baked Beans are famous for their unusual 
flavor. Four different types of baked beans are canned 
by this company—with pork and tomato sauce, Boston 
style, i.e., without tomato sauce with pork, in tomato 
sauce without meat—vegetarian style and red kidney 
teans. Straight line production methods are used in 
canning these products. Rigid inspection both of 
materials and containers is exercised by operators 
stationed along the filling line. 

Selecting one of the filling lines as an example we find 
that the cans are conveyed on roller conveyor belts 
from the can manufacturing department above to the 
filling department. Here the conveyor belts discharge 
the cans on the smaller belts leading to the individual 
filling machines. Operators stationed at a point where 
the cans enter the machines are supplied with bins 
filled with choice salt pork sliced and cut into the 
proper size for each can. Only the best Government- 
inspected salt pork is used and each bit consists of the 
Proper proportion of fat and lean. 

The operators at this point are supplied with forks 
and as the cans pass they drop the pieces of pork into 








them. Then the can passes into the machine and is 
filled with rich, brown, plump, unbroken, oven-baked 
beans. These beans are selected for uniformity of size 
and the baking is carefully timed so that there will be 
no mashed or broken beans in the finished product. 

As the cans containing the beans leave the filling 
machine they are inspected by an operator. Oc- 
casionally a can is removed from the belt and weighed 
in order to insure full weight. 

Still moving on a conveyor belt the bean-filled cans 
enter an automatic, rotary filling machine. This 
machine fills eighteen cans at one time and is capable 
of a speed of one hundred and forty to one hundred 
and seventy cans per minute. Each can is filled to the 
brim with sauce and is then carried by a conveyor belt 
to the can closing machine where the top is double 
seamed into place and the can sealed. 

The sealed cans are then collected in large metal 
baskets which hold about 200 No. 2 cans. These 
baskets are then removed to the processing department 
where they are deposited in the processing retorts. 
Later these baskets are removed and the cans are 
allowed to cool. 


After cooling the cans are moved to the labeling 
departments. Operators stationed at the belt leading 
to this machine feed the cans onto the belt. They then 
pass rapidly—at a rate of one hundred and twenty to 
two hundred and fifty cans per minute—into the ma- 
chine where a label is spun around the can, adhesive is 
applied and the label pressed into place. As the labeled 
cans leave the machine they are inspected by operators 
who remove from the belt all cans imperfectly labeled. 
The perfectly labeled cans are discharged from the 
belt and collected by operators in corrugated con- 
tainers. In order to protect the tops of the cans in 
the bottom of the case sheets of corrugated paper are 
placed between the layers of cans. 

As each container is filled it is placed by the operator 
on a roller conveyor belt which leads to the case- 
sealing machine. This machine folds over the flaps, 
applies adhesive and discharges the sealed container 
under pressure in order to assure firm sealing of the 
flaps. The sealed shipping containers are then removed 
to the shipping room, there to be shipped to points of 
distribution or stored to fill future orders. 

In packaging cooked spaghetti the same packaging 
methods are employed. The cream soups—tomato, 
green pea and celery—are also filled in the same manner 
with the exception that the cans pass through only one 
filling machine. 

Two types of packages are used for Rice Flakes. 
For some time this product has been packaged in a 
printed carton which was double wrapped in waxed 
paper. This method assured protection for the con- 
tents but the double wrapping of waxed paper obscured 
the design of the carton. Recently the company has 
been experimenting with a new idea in the packaging 
of this product. A plain, unprinted carton is used, 
wrapped first in unprinted wax (Continued on page 60) 


OCTOBER, 1930 55 
















































































































































































































86 =a = Ss teas er Soma ae GS S®%0CpFeh gp astd ba weGase vo BE 
“Sep RBeest yn, eo eSe es SSE SMU S YG Sw a & oS 2a 56 e286 
Q.. co SESaPeer SELF SSaES EAE HS FTE a sa PFa ges s 
(221g taz1eNd) (21g 1, dros 11 WIRY PUP 119 2At]Q jo (@21g- 7,e}) dro Kineag PezU20¢ 
drog Suiysey PIOYESNOY 4o qrig yy om) A¥d 104 Burddeagy Pepurg 9 814 JO S$7¥q AEMIND a[Burg 103 Burddesyy-¢ Sty 
Sie] 104 Buryrey s2deq 12MO P2Wllg - p S14 182g 
eouu 
wr 7774S PIOUAL © pod Boe 
pueg : } ; [qe] seppBuryz2y 
Nt Ww Ms = nt wt lve) 
Jo] ato} oie; |,] 
pug iil die saad sg ee 7224S 4OU4n\ 
oy, ae 1° f 
Dee gt : : 
as} a iv 3%Je—— — — — — - + 3 
, a" pe, RENTS RENEE q 
. ae ' 
wp aes a Me 
os} re] ov 
ow. | 1 4d 
(71S SIPH) drog aqua S Pees D 
P2qU2Ig jo 7eY 104 Buddy radey voaNg-2a14)-g By Bi hag : \ 4 z 
"Thetas ~~ =~ ate 
disqg azuuy j0osd 250 aInH wry ' v tyr ag 
rt we t 3 4724 4210 O¢€ 4 
ey zz diane (221g IPH) WoS Yurarys 
it 1 se ME g 104 Quiddeiny 104-9 aadeg eda1g eau] - 2 $14 
i] ' 
“a @ 38 1 1 (221g - s1eH) drog yon0) anYA 
= a ol Q ! Td APINGurzsy 104 Surddrayy sadey DUG jeAyW- aseg A22US [104 = 
pug — —l 1 jooidasrain poqutiduy aydung -5 $1 or <9 
9 3 ' H 58] I : Le | Alpe wn ep —- ee 43 
orn) 7?>YS 4dUU) aPPIW 9 : 2 ' 
mi r ; - |; * 3224S 2}OU4A\ a i 
' | | £ Hn 
i ' g ' ' 3 ! 
| 5 pug i Samed aanas i . 
\ v ! IY 7 os a 
i : < Wie es seam iW PS ee 4 3®2YS 42990 yuaquosqy 
. 9 4 f n ot ! ou 
21 ae a 
Wt}+----—---- 17 a v . y 
es | 
(221g. 31") dros pt nanan ix Mine dacmnene oan 3 
(221g -J1PH) PANO PayWAIg 7eY [PAC 104 Puree y H bd > 
PE. drog yr 40 3%q padeys.uosty sadeq payutig onbedo 424g -/ Sig i 
Ifrus 104 Surddrag, papueg - oy Br " ‘ 
padaequa dey Paysimy jt 
* © (*21S- J1PH) YHIS dros Buiarys pactg 1ejndog © 
(9218 - JTPH) 104 Burdd : ; 
s sdrog uiag s3eq aiBaig sey Gund ie 4 Surddrayy [104 pur ledey quaredsuriy aoarg-omy, | Sty Zz 
= =~ ‘ 4adey pe8pe-papunoy aienbs 7 $14 2 
he ' a i (ang jen) seg ile 
7224S ojOuA\ Leo nineties ~.! dus Quusdg quosa QO) quoredsues, 30 7546 aJOUuA\ g 
2 8 cin) 21S aa |e 
! : Zz 
; 2224S _2104M OJ 30 3224S 204 3 v a a 
v 
a ees nee > Q 
y ee eae = 
oO 
w 





By E. T. ELLIS 





Packaging men should give greater study in the 
future than they have done in the past to the various 
papers—transparent, greaseproof, and otherwise—used 
for wrapping soap and the manner in which these 
sheets are applied to the bars or pats. It is no ex- 
aggeration to say that a really attractive paper wrap- 
ping will do more to sell the soap than all the coloring 
matter, perfumes, fillers, and emollient creams which 
soap boilers have found it advisable to add. 

In this article ten distinct types of paper wrappings 
for soap are briefly described and illustrated. There 
are hundreds of others, however, and the study of a 
few selected types may be the means of opening up a 
very big field. The days in which anything would do 
for soap are gone, and will never return. Many of the 
soaps which are now sold for beautifying the com- 
plexion are expensive, and to offer these in common 
wrappings without a trace of refinement would ob- 
viously be extremely foolish. 

First of all, let us study a couple of paper wrappings 
widely used at the present time in the shaving stick 
branch of the soap industry. Fig. 1 shows a two- 
piece foil and paper wrapping. Considering the entire 
sheet first, this is of thin, perfectly transparent paper 
of such a character that the perfume of the shaving 
stick will be absorbed and retained and the moisture 
therefrom will not escape. 

This sheet forms a square, of which B and C are the 
top and base, D the inner of the two thicknesses of 
paper where there is the overlap, and E the actual 
width of the overlap strip. In other words D, A, and 
E are rolled round the stick and B and C are turned 
over on to its top or base. Folds occur naturally along 
F2F and G2G, and these form practically full right 
angles, though the top is slightly arched and the base 
slightly hollowed. In most instances E is not held to 
D by adhesive or other means, nor is an exterior paper 
band applied thereto. A separate sketch of the whole 
sheet on the base is given. This, as will be seen, 
consists of a circle, divided up into several different 
portions. It is usual to turn the paper of the whole 











Paper Wrappings for Soap 





sheet, first, in the directions of A, B, C, D and E, 
and then turn F over last, and let it rest on the ex- 
tremities of all the other five. F, by the way, is not 
generally held to the rest of the base by any other 
means except its own grip. 


Inside the whole sheet, and round about half the 
shaving stick, as well as over the entire of its base a 
piece of foil is wrapped. The entire sheet of this is 
sketched separately and consists of a simple rectangle 
of foil, carrying about four lines of print in the direc- 
tion of the quartette of arrows. The overlap of this 
when it is wrapped round the shaving stick is not as 
great as that described in the case of the transparent 
paper sheet, but in most instances it is rather less than 
one-half an inch. A fold which amounts virtually to 
ninety degrees is made along the line C2C, to turn the 
foil on to the base, but the actual folds of foil thereon 
are not well defined, and do not correspond with those 
of the outer base of paper. 

Print in rather heavy type is usually embossed on 
the outer surface of the foil, but the lines of print are 
not separated from each other by perforations in this 
model, although in some which resemble it that device 
is employed in order that strips may be torn off to 
expose fresh portions of the stick as it is used up. 


Actual dimensions of this type of soap wrapping are as follows: 
Length and width of transparent paper sheet, 4'/, in. each; total 
length of foil sheet, 33/, in.; total width, 2'/. in.; paper overlap 
strip of transparent sheet, 7/s in.; diameter of base of wrapped 
specimen, 1!/; in.; height of wrapped specimen or length, 2%/, in.; 
total weight of foil and transparent paper wrapping together, 
slightly under '/, of an ounce. 


In many instances a couple of paper or paper and 
foil wrappings for shaving sticks is deemed insufficient, 
and the best makers insist on three being used; viz., 
an absorbent outer sheet, a transparent middle sheet 
and a sheet of foil next to the major portion of the soap 
itself. 

Fig. 2 shows one of these three-piece paper and foil 
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shaving stick wrappings. Considering the absorbent 
outer sheet first, this is a rectangle made up of A plus 
B and is wrapped lightly round the stick which is 
already wrapped in foil and transparent paper for sale 
purposes. When the transparent paper is removed 
during the use of the model, the absorbent sheet is 
slipped inside the metallic holder and absorbs moisture 
not removed from the stick itself. The overlap in this 
instance is quite substantial; i.e., the left hand ex- 
tremity of A overlaps A, plus B, to the full width of 
the strip B, but is not held thereto by adhesive or 
other means and, owing to the cylindrical shape of the 
stick, no right angle bend occurs along the dividing 


line C2C. 


Turning now to the transparent middle sheet, this 
is of moisture-proof paper and is rectangular in shape. 
The specimen is placed on the line EF and the paper 
rolled round it in the direction of A, B. The overlap 
is unusually substantial and consists of the strip B. 
But this is not held on to the rest by adhesive, paper 
band or other means, for when the ends C and D are 
turned on, or more accurately the top C is folded over, 
and the base D is turned under, it is held quite firmly 
in position. 

In this instance the fold lines E2E and F2F make 
definite right angles, as the top of the stick is not in 
the form of a cone nor is the base thereof hollowed out. 

A separate sketch of the folds of the transparent 
paper on the base of the specimen is given, and it 
should be noted that the folds of the top of this ma- 
terial bear a close resemblance to them. In most 
instances the sections A, B, C, and D are first turned, 
then E is applied to these and conceals their extremi- 
ties, and last of all F is applied to E. No adhesive is 
used to hold the base folds in position. 

Finally, inside the transparent sheet and next to 
the white shaving stick itself, and concealing it for 
more than half its length and completely concealing 
its base, is a sheet of foil, of which a separate drawing 
is shown. This is rectangular in shape and is wrapped 
around the specimen in the direction of AB. The 
overlap along the length or height of the specimen is 
again considerable, being fully that of the strip B in 
the drawing, although A is not held to B by adhesive 
or other means. The foil base consists of C, and in 
this instance a fold amounting to a full right angle is 
made along the lower edge of the shaving stick, cor- 
responding with the line E2E, to turn C actually on 
to its base. The base folds of the foil are not well 
defined and in some examples it is evident that the 
material is merely twisted by machine on to it. 


Actual dimensions of this type of soap wrapping are as follows: 
Total length of absorbent outer sheet, 4'/. in.; width, 23/, in.; 
width of overlap of same, 1 in.; total length of transparent sheet, 
5 in.; width, 4'/. in.; width of overlap of same, 1!/2 in.; total 
length of foil sheet, 4'/2 in.; width thereof, 2*/, in.; width of 
overlap of same, 1'/, in.; diameter of base of wrapped specimen, 
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lin.; total height or length of wrapped specimen, 2*/, in.; total 
weight of all three wrappings together, just under !/, of an ounce. 


An attractive type of paper wrapping in which 
strongly perfumed beauty soap is sold to the public is 
next to be considered. 


Taking the entire sheet first, the circle A is held 
along the uppermost edge D2D by the smallest possible 
amount of adhesive. The circle A consists of per- 
fectly colorless and thin transparent greaseproof 
paper, while the strip BC consists of semi-transparent 
lightly tinted greaseproof paper. The circle A is 
applied to the top of the specimen and is bent along 
the line D2D in the form of a complete right angle in 
many instances, though in some cases owing to the 
shape of the circular pat, the fold is rather more or 
rather less than ninety degrees. A similar fold is made 
along the line E2E and this again may be a complete 
right angle, or it may be rather more or rather less 
according to the actual shape of the circular base 
edges. 

The left-hand extremity of the sheet overlaps the 
right-hand extremity to a varying degree. In some 
instances this is more than one-half inch, and in 
some other cases it is less. In other words, the margin 
line DE of B does not fall on 2D2E, but one-half inch 
or so to the left thereof. As soap packers will expect, 
C of the whole sheet is turned over many times on to 
the actual base of the circular cake. The folds are 
unusually well defined and a separate sketch of these is, 
therefore, given. In most instances the fold cor- 
responding with two thicknesses of paper along the 
strip JN is made first, and in twisting on M, G, A, B, 
C, Q and O arrangements are made to turn the tri- 
angles H, plus J, F, D, E, K, plus L, and K plus P, 
last of all. The triangle K, plus L, fits over K, of K, 
plus P. 

Inside the intricate base folds fits a circular inner 
label of which a separate drawing is shown. This is 
of whitish opaque paper and is usually liberally printed 
on its outer surface as shown by the arrows. It is not 
held either to the circular cake or pat of soap or to the 
transparent whole sheet wrapping by glue or other 
means, for the wrapping is tight and does not slip about. 

Lastly, the intricate folds of the sheet on the base 
are held in place by means of a rectangular label, of 
which a separate drawing is also shown. This is of 
opaque paper and is tinted in two colors on its outer 
surface and printed in one color in the direction of the 
arrow toward A. It is liberally covered with adhesive 
on its entire inner surface, and then applied to the 
outer surface of the base in the direction of the letters 
J, K, L but in such a way that a portion of it overlaps 
F, D, E, C, H, J, N, K and L. 

Dimensions of this type of wrapping are as follows: Total 
length of whole sheet, 8'/. in.; maximum width, reckoning the 
circle A in same, 4°/, in.; minimum width, reckoning B and C 
only, 2 in.; diameter of base of wrapped specimen, 2'/2 in.; total 
thickness of wrapped pat, 5/s in. approximately; length of rec- 
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tangular printing label, 1'/, in.; width, 5/i.5 in.; diameter of cir- 
cular inner label, 15/;in.; total weight of all pieces together, slightly 
under '/, of an ounce. 


A simple type of paper wrapping for skin soap is 
sketched in Fig. 4. Taking the whole sheet, this con- 
sists of a rounded cornered rectangle of transparent 
greaseproof paper, thin in character, as shown at A, 
and in its simplest state it is wrapped over an approxi- 
mately square cake of the soap, with a trace of ad- 
hesive along the lower and upper edges. The left 
hand edge of A slightly overlaps the right hand edge 
to form the front, of which a separate sketch is given, 
and before applying adhesive thereto in the direction 
of A, B, A, the opening slip of opaque paper carrying 
print as shown at C is inserted in the front as shown 
by B, 2B in the separate drawing of the front. The 
under surface of B by means of its own adhesive holds 
the upper part of the front down. Then the front 
edge of the paper is glued, leaving the lower portion 
2B of the opening slip loose. By pulling this, the 
whole of the wrapping is easily removed. 

The folds are not well defined in this instance for, 
although the cake is square, the corners of its front, 
back, and ends are rounded off as shown in the sketch 
of the front. Apart from the wording on the outer 
surface of the opaque opening slip, no printing is 
generally demanded on any portion of this example. 


Dimensions of this type of wrapping are as follows: Total length 
of whole sheet, 6 in.; width, 3 in.; length of opening slip, 7/3 in.; 
width, °/s in.; maximum thickness of pat when wrapped, 3/, in.; 
total weight of paper and opening slip together, under !/, of an 
ounce. 


Fig. 5 illustrates a useful general greaseproof paper 
wrapping for single rectangular cakes of white toilet 
soap. The whole sheet is made of comparatively thick 
semi-transparent paper, which in addition to being 
greaseproof is largely moisture-proof, though not heat- 
proof. In this example the top is made up of C, 2C, 
the back of B, the front of D, and the base of A, plus 
E, while the ends (see later) consist of the strips F, 
and G when opened out. It should be noted that E 
overlaps A to the extent of the strip marked 2C, but 
there is no double base overlap; i.e., the width of E is 
not halved and one strip thereof turned on to the other. 

Folds, which in this instance are perfect right angles, 
must be made along the lines H2H, J2J, K2K, L2L, 
M2M and N2N. No printing is usually placed either 
on the outer or inner surface of this useful example. 


Regarding the folds of the ends, a separate sketch of 
one of these is given and the other is identical with it. 
In many instances the folds B and C are made first, then 
these are followed by D and E, and A is finally turned 
on to these. It is not usual, however, to hold A to 
the others by adhesive or other means. 


Dimensions of this type of wrapping are as follows: Total length 
of entire sheet, 7 in.; width, 5!/2 in.; thickness of wrapped speci- 
men, 1'/; in.; total weight of sheet, slightly under !/, of an ounce. 


Fig. 6 shows a three-piece banded soap wrapping in 
which a combination of olive oil and palm oil is sold to 
the public in the form of single bars. Though in this 
example there are three pieces, viz., seal, band, and 
whole sheet, many examples occur where four pieces 
are used; viz., a large sheet of advertising matter folded 
into four thicknesses is wrapped round the cake of 
soap as an inner paper before the sheet, band, or seal 
is applied. 

Assuming, however, that the example is in three 
pieces, and taking the whole sheet first, this consists, 
as will be seen, of a rectangle of paper which is usually 
heavily tinted throughout, and carries no print on 
either surface. The top of the pat is shown at C, the 
base is made up of A, plus E, the back is lettered B 
and the front is lettered D. The ends are extremely 
complicated and one of them consists of the nine sec- 
tions lettered 2A, 4A, 2B, 2C, 4C, 6C, 2D, 2E and 4E 
and the other conversely consists of the various tri- 
angles and four-sided figures lettered 3A, 5A, 3B, 3C, 
5C, 7C, 3D, 3E and 5E. Folds which approximate 
right angles are made along the lines FG, 3G2G, H2H, 
J2J, K2K and L2L, while other folds which are as a 
rule well defined, and which in some instances consist 
of single right angles, and in other instances of double 
ones, are required along the lines MH, NH, PJ, QJ, 
RK, SK, TL and UL, in the case of one end, and along 
the lines 2M2H, 2N2H, 2P2J, 2Q2J, 2R2K, 2S2K, 
2T2L and 2U2L in the other. 

Turning now to the band, of which a separate draw- 
ing is shown, this is applied to the top of the whole 
sheet in the direction of 4C, C, 5C; that is, its top 
strip A crosses the top of the whole sheet C in that 
direction. Dark colored opaque paper is favored for 
the band, and this as a rule is printed on the outer 
surface of the top A only. The band ends are made up 
of B and C while the band base is lettered F, D, E, G. 
Glue is applied to the outer surface of G, having made 
right angled folds along the lines H2H, J2J, K2K, and 
L2L, and then F adheres thereto. The seal V, of 
which a separate drawing is shown, takes the form of a 
circle of opaque paper and is applied to the combina- 
tion of F, plus G of the band, so that it slightly over- 
laps on to D and E as indicated. 


Dimensions of this type of soap wrapping are as follows: Total 
length of sheet, 6'/, in.; width, 2'/, in.; total length of band, 
93/,in.; width, 7/;in.; total width of band overlap, °/; in.; diame- 
ter of paper seal, 1 in.; thickness of wrapped specimen, 1 in.; 
total weight of all portions together, under '/, of an ounce. 


An interesting outer wrapping of opaque paper in 
which already wrapped oval bars of olive oil soap are 
sold, is shown in Fig. 7. The area of the top of the 
wrapped specimen is sketched out at D, and those 
portions of the sheet making up its base are lettered 
A, B, E, H, K, Jand L. The front is lettered 4C and 
the back is lettered C while the ends consist of the long 
and short strips 2C and F, in one case, and 3C and G 
in the other. 

(Continued on page 62) 
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57 Varieties—Packaged 


(Continued from page 55) paper and then in a second 
wax paper wrapper printed with the design used on the 
old carton. 

Stacks of folded cartons are inserted in an automatic 
carton-forming machine. This machine picks up a 
carton by suction and feeds it to a wheel in the ma- 
chine which blocks it into shape, folds over the bottom 
flaps and seals them into place. Waxed paper is fed 
into the machine from a continuous roll, cut into the 
correct size and placed inside the carton as a liner. 
The formed and lined cartons are then discharged 
onto a conveyor belt and pass to the filling unit where 
each carton receives six ounces of the product which 
has been piped to the filling machine from the produc- 
tion room above. 

After the filled cartons leave this machine the top 
of the inside waxed paper liner is folded over, the side 
flaps are pressed into place and a strip of adhesive is 
applied to one of the remaining flaps and the last flap 
is pressed into place, thus forming a tightly sealed pack- 
age. But this protection is not sufficient for a product 
of this character so the package again enters a machine 
which wraps it in waxed paper, folds the ends over and 
applies heat that melts the wax on the end flaps of the 
wrapper and forms a tight seal. A second wrapper is 
applied in the same manner and the finished packages 
are collected by operators who pack two dozen in a 
corrugated shipping container. 

Then the filled shipping containers are then con- 
veyed by belt conveyors to a sealing machine. 


The wrapping of the new package with the printed 
wrapper is a comparatively new development in 
packaging. Unprinted carton blanks are used and 
the procedure is the same as above outlined until 
the final wrapping stage is reached. Then the packages 
enter a wrapping machine which is fed from a con- 
tinuous roll of waxed paper printed in the same design 
as that used on the printed carton. The printed waxed 
paper with which this machine is supplied is separated 
into individual wrappers by opaque strips. These 
pass in front of a photo-electric cell which aids in 
“‘spotting’’ the wrapper on the carton in such a manner 
that the design is accurately placed. Three signal 
lights situated on the machine warn the operator when 
the waxed paper is not running so that the design is in 
the proper place. 

Sample or trial size packages of this product are 
made, filled and sealed by a single machine operated 
by one attendant. This machine picks up a carton 
blank, opens it, lines it with waxed paper and fills by 
volume. The ends are then sealed, the carton wrapped 
in wax-paper and heat sealed and the finished package 
is discharged from the machine. 

Mayonnaise, Salad Dressing and Salad Cream are 
all packaged in glass jars. These jars enter a washing 
machine where they are thoroughly sterilized, then 
move on to the filling units of the filling machine where 
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they are automatically filled. From there they move 
on conveyor belts past operators who place a cap on 
each jar. Still traveling on a belt they enter the 
capping machine which applies pressure and at the 
same time forms the thread of the caps. Then each 
bottle is again inspected and the perfectly filled and 
capped bottles are fed into a labeling machine which 
applies glue to the label, spots it on the jar and applies 
pressure. 

The jars are then collected by operators and placed 
in shipping containers, automatically sealed and con- 
veyed on roller conveyors to the shipping room. 

Mustard Sauce is piped directly from the storage 
tanks to a rotary filling machine which operates at a 
speed of sixty to seventy jars per minute. Operators 
then place a cap in position on the filled jar and it 
enters the capping machine where the cap is pressed 
into place. Leaving this machine the jars are inspected 
for perfect closure and then travel to the labeling 
machine which applies adhesive to the label, spots it 
on the jar, presses it into place and discharges it be- 
tween brushes which remove any excess adhesive. 

The labeled bottles are again inspected and then 
travel to a cartoning machine which opens a carton 
blank, seals the end, inserts the jar and tucks in flaps 
at the top. These individual cartons are then packed 
in corrugated shipping cases, automatically sealed 
and sent to the shipping department. 

Throughout the plant similar lines of packaging 
machinery speed the packaging of many of the other 
57 Varieties. In every possible instance efficient 
packaging machinery has been installed to handle 
the various packaging operations. Bottles, cans, and 
jars travel through the various departments, are 
washed, filled, capped and labeled in the shortest 
possible time. Truly, the trade mark of the H. J. 
Heinz Company signifies not only food products of 
the finest possible quality but efficient, sanitary pack- 
aging methods as well. It is easy to understand, after 
seeing the packaging methods employed by this com- 
pany, why so many people visit the plant each year 
and why everyone who has visited the plant, is from 
that time on a purchaser of Heinz products. 


q 


Joseph Brell will assist Jerome Wilson in represent- 
ing R. A. Jones & Co., Inc., cartoning machinery 
manufacturers of Cincinnati, Ohio, in the New York 
territory; telephone, Missouri 3428. 


q 


The Du Pont Cellophane Company announced an- 
other substantial reduction in the price of ioisture- 
proof Cellophane, effective Oct. 1. Officials state this 
reduction is due to the continued increased acceptance 
of this patented product by the cigar, baking, meat, 
candy, nut and other food industries and its indicated 
adoption in other fields in the near future. As pre- 
viously announced, the price of regular Cellophane is 
also reduced at the same time. 
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Canada Dry’s New Bottle 


Canada Dry’s new bottle for ‘Sparkling Orange”’ is 
one of the outstanding innovations of beverage packag- 
ing during the year. In assembly, the bottle itself, 
label, band and top present a most attractive appear- 
ance, and one which is particu- 
larly effective as a means of con- 
veying to purchasers the quality 
and substance of the contained 
product. 

The surface of the bottle shows 
a screened, opalescent effect, grad- 
ing in color from a gold at the 
neck of the bottle to a tea rose at 
the lower part. It is understood 
that in this bottle there can be 
no deterioration of the product as 
the color and texture of the glass 
prevent injurious light action. 

The label consists of an exact 
color reproduction of the fruit on 
a black background with lettering 
in blue and yellow. The band 
carries the standard Canada Dry 
trade mark on a background of black, blue and yellow 
stripes. The top is covered with embossed gold foil. 





News of the Industry 


Walter R. Barry, formerly vice-president of the 
Butterfield-Barry Company, is now associated with 
Box Board & Lining Company, 10-14 Grand St., New 
York City, as manager of sales. 


q 


Scale and Machinery, Inc., manufacturers of auto- 
matic weighing and packaging machinery, have moved 
to larger quarters at 591 Hudson Street, New York. 


q 


The McDonald Engineering Corporation announces 
that Waldo E. Joyce, mid-western representative, is 
in charge of the company’s office at 1112 Merchandise 
Mart, Chicago, Ill. Frederick Todt is western repre- 
sentative, having offices at 443 South San Pedro St., 
Los Angeles, California. 


q 


The Sylvania Industrial Corporation announced new 
lower prices for Sylphrap sheets (cut to size and stock 
sizes) and rolls, effective Oct. 1. These are obtainable 
in the following standard colors: white (plain and em- 
bossed), dark blue, light blue, red, pink, violet, orchid, 
dark green, light green, tango and amber. 


q 


At the fifth annual Dairy Industries Exposition held 
at Cleveland, Ohio, Oct. 20 to 25, the Automat Molding 








& Folding Co. of Toledo, Ohio, will exhibit its display 
in space No. E 402. The Automat display will be 
comprehensive in its showing of print room equipment. 
New equipment to be shown this year is the automatic 
Country Roll machine in which the butter rolls are 
fed into the machine by means of a specially designed 
conveyor and emerge neatly enclosed in a parchment 


M. V. Girkins, 
vice - president 
and general 
manager, Auto- 
mat Molding & 
Folding Co. 





wrapper. The display will be in charge of J. J. Urschell, 
president, and M. V. Girkins, general manager. Others 
of the organization who will attend include J. P. 
Aldrich, H. A. Morris, A. P. Goodrich and J. B 
Burnbrier. 


Another Spray Package 


In the September, 1930, issue was published an 
illustration and description of a spray package for in- 
sect powder. That this occasioned interest is evident 
from the fact that we recently received another type 
of package for a similar product. This is shown in an 
accompanying illustration—a metal can which com- 
bines the advantages of a container for the powder 
with convenience to the user in 
applying the product. As shown, 
this can is in pyramid form ter- 
minating at the top in a blunt 
cone which can be perforated at 
the tip with a small tack or nail. 
The can is then pointed down- 
wards, the sides pressed briskly 
at the trade mark in the circle 
on each side of the panels and 
the bellows effect obtained expels 
the powder. The background 
color is yellow, with lettering and 
illustrations in black. 

This can is used by John Opitz, Inc., New York, in 
marketing J-O insect powder. It is manufactured 
by the Metal Package Corporation. 
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Wrappings for Soap 
(Continued from page 59) 


The folding arrangements in this example are not 
generally well defined and cannot, therefore, be shown 
in detail in a flat drawing. In the main, however, 
folds are required along the lines MN and 2M2N, 
these being either full right angles in character or rather 
more. Actually, however, the paper is turned over 
the top of the specimen D, right round its dotted 
margin, and similarly on to the base of the specimen 
along the dotted line below B and along the dotted 
line above E. An overlap of paper on the base is 
provided, and this is quite wide, being shown by the 
strip L. In other words, A overlaps to strengthen the 
base by about '/, in. or so. The ends are turned to 
form points on the under base, and in the finally 
wrapped specimen the lines P2P3P4P5P6P and Q2R, 
also 3R3Q, are the outer edges or extremities of paper 
on the already wrapped soap. 

Opaque material, printed on its outer surface and 
creamy-white on its inner surface, is preferred for this 
model, and printing is usually placed on the outer 
surface of C, D and 4C, in the direction of the arrows. 
A special printing area is frequently supplied on the 
outer surface of D, but as this varies in character it is 


not shown. 


Dimensions of this type of soap wrapping are as follows: Total 
length of sheet, 8'/, in.; width, 5!/2 in.; thickness of wrapped 
specimen, 5/g in.; total weight of outer wrapping, under !/, of 


an ounce. 


The rather less intricate type of toilet soap wrapping 
in three pieces is sketched in Fig. 8. Taking the outer 
sheet first, C is its top, D is its front, B is its back, F 
and G are the ends and the base is made up of A, plus 
E. Right-angle folds must be provided in some in- 
stances and rounded edges in others, the right angled 
folds as a rule being along the lines H2H, and J2J, 
and the rounded turns along the thick lines K2K, L2L, 
M2M, and N2N. 

The outer sheet is generally formed of opaque ma- 
terial and should be lightly tinted on its outer surface, 
creamy-white on its inner surface. Print is generally 
applied on the outer surface of A and C, but a tinted 
design may be specified along H2H and J2J. Regard- 
ing the ends F and G of the outer sheet, a separate 
sketch of one of these is given, and the other end bears 
such a close resemblance to it that it may be said to be 
identical. In many instances C is turned first, and on 
to this B and D are then folded, while last of all A is 
turned on to the three, and is held thereto by means 


of adhesive. 


A middle inner sheet of thin creamy-white paper- 
board is usually provided with each of these cakes, 
and this is wrapped round the specimen immediately 
inside the whole outer sheet. A separate sketch of the 
middle inner sheet is given, and in this instance its 
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base is made up of A, plus E, its front of B, its top of 
C and the back of D. The folds are not as a rule well 
defined, but rounded edged folds are required along 
the lines F2F, G2G, H2H and J2J, corresponding with 
the thick lines K2K, L2L, M2M and N2N of the whole 
outer sheet. A is not held to E by adhesive, as the 
whole outer sheet keeps it firmly in place. 

Next to the bar of soap, however, a greaseproof 
paper inner strip is provided, rectangular in shape as 
shown by the sketch. This resembles the middle inner 
sheet but has a bigger top, shown at C. The base 
again is made up of A, plus E, and A overlaps E but 


does not adhere to it by adhesive or other means. - 


The front again is lettered B and the back D, while the 
folds, which are again not well defined, are required 
along the lines F2F, G2G, H2H and J2J, these corre- 
sponding with the thick edged lines K2K, L2L, M2M 
and N2N of the whole outer sheet. 


Dimensions of this type of soap wrapping are as follows: Total 
length of outer sheet, 6'/, in.; width, 43/, in.; total length of 
middle inner paperboard sheet, 5'/. in.; width, 3 in.; total length 
of greaseproof paper strip, 53/,in.; width, 3 in.; total thickness of 
wrapped specimen with all three in place, 1 in.; weight of all 
three portions together, !/, of an ounce exactly. 


A wrapping favored by sellers of household bars and 
expensive banded bath soaps is shown in Fig. 9. This 
is used for a large two-pat slab. The top is compound, 
consisting of C, 2C, 3C, the base is complex, consisting 
of A, 2A, E, 2E, F, the back also is compound, con- 
sisting of B, 2B, and the front again like the back is 
compound, consisting of D, 2D. The ends when 
opened out are simple enough and are lettered G, H, 
in the whole sheet. A separate sketch of one of the 
two ends is given, showing the folds that must be made. 
It is usual to make the fold D first and turn B and C 
on to it, while finally A is folded over on to the three, 
and in many instances held in place by adhesive on its 
under surface. 

Analyzing the various portions of the sheet still 
further, we find that it is provided on its outer surface 
with no less than three different printing panels. One 
of these is lettered B, 2A, and carries print to the left 
on its outer surface; the second is lettered 2C, 3C, and 
carries print in an upward direction on 3C, and ina 
horizontal direction on 2C; while the third printing 
panel is lettered E, 2D, and carries print to the right 
as shown by the arrow. The narrow strip F, which 
in the open sheet forms part of the base, is turned on 
the actual wrapped specimen right under A, 2A and 
under B, 2B to form a narrow inner back strip. 

Regarding the folds, these are required along the 
dotted lines JK, 2J2K, L2L, M2M, N2N, P2P, and 
Q2Q. The number of degrees in each case is so nearly 
ninety that they may be said to be full right angles. 


Dimensions of this type of soap wrapping are as follows: Total 
length and width of whole sheet, 10 in. each; thickness of wrapped 
slab, 1'/2 in.; total weight of outer wrapping, '/, oz. or slightly 
less. An inner greaseproof sheet wrapping without any printing 
panels, but otherwise resembling the whole sheet is also provided. 
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It’s done the Kiefer Way 
in Heinz’s Plants 












Heinz Catsup is Bottled on 
Kiefer Rotary Vacuum Catsup Fillers 


20 more Kiefer Rotary Vacuum Catsup Fillers were fur- 
nished this year to various Heinz plants, 20 more machines 
added to the many Kiefer fillers already in use. Millions of 
bottles of the world famous Heinz catsup are filled every sea- 
son on Kiefer fillers. 

This improved method permits bottling without slop or 
waste at high speed and has many other advantages. 


Heinz Mustard is Packaged 
on the Kiefer Visco 


For nearly fifteen years Kiefer Visco Filling Machines have 
been in daily operation, sending out a steady stream of neatly 
and accurately filled jars of that fine old Heinz Mustard. 

As in many other plants, Kiefer Viscos have here made a 
splendid record for highly efficient performance, great dura- 
bility, low cost operation and upkeep. Various size packages 
are handled with a few simple adjustments and the machine 
is easily kept to the rigid sanitary standards that obtain in 
the Heinz plant. 


Heinz Mayonnaise is Filled 
on the Kiefer Duo-Piston 


This tasty Heinz product—demanding a perfect job of filling 
—is handled beautifully on the Kiefer Duo-Piston Filling Ma- 
chine. The many attractive features of this machine make 
it ideal for mayonnaise products. Remarkably simple in con- 
struction, it fills the jars solidly—with correctly measured 
amounts—and cleanly—at high speed. 

In other departments are used Kiefer Bottle Washers and 
Sterilizers—Kiefer Jar Washers and Dryers—Kiefer Conveyors 
—Kiefer Pumps—Kiefer Filling Machines for Olive Oil, Vin- 
egar, Chili Sauce, Preserves, Jelly, etc. 

Let us help you modernize and economize operations in 
your finishing departments. Write today for information. 


The Karl Kiefer Machine Co. 


London Office: 





CINCINNATI, OHIO 


C. S. duMont, Windsor House, Victoria St., London, S. W. 1, England 
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Fig. 10 illustrates a three-piece banded wrapping in 
which expensive bath soap of citron shape and color 
is sold by toilet traders. The whole sheet A is nearly 
but not quite square and consists of transparent but 
delicately tinted paper which will stand twisting. 
The specimen is put on it approximately in the position 
of the letter A, and the paper is rolled round as tightly 
as possible, there being slight overlaps on the under 
surface, which are not, however, sufficiently well de- 
fined to draw. The paper is then twisted over the top 
in the manner illustrated separately by the circle D 
and the tail E, while similar twisting operations are 
carried out in the case of the base, the tail, however, 
being in a downward instead of in an upward direction, 
and being to the left instead of to the right. 

The paper band, of which a separate sketch is also 
shown, is then applied to the already wrapped speci- 
men, around its greatest or maximum girth, and this 
band consists of an opaque strip of paper, tastefully 
tinted, and printed on its outer surface in the direction 
of the arrows. The ends of the band on the under 
surface of the model are held together by a single 
paper seal, circular in shape, and consisting again of 
opaque paper, of which the under side is adhesive 
covered, and of which the under surface carries print 
in the direction of the three arrows thereon. Provided 
that the band is tightly applied and the seal carries 
really good adhesive, this paper wrapping is not easily 
damaged during retailing. 

Dimensions of this type of soap wrapping are as follows: Total 
length of sheet, 6 in.; width, 5'/2 in.; total length of band, 63/4 
in.; width, 1/, in.; diameter of seal, */, in.; length of wrapped 
specimen, 3'/, in.; maximum diameter, 13/, in.; total weight of 
band, seal, and whole sheet together, slightly under !/, of an ounce. 


It should be noted that certain soap wrappings are 
patented or otherwise protected. In all cases, there- 
fore, before proceeding with the production of any 
types inquiries should be made through patent agents. 


Outserts—A New Repeat 
Factor in Sales 


(Continued from page 50) can be readily reconfined to 
remain with the container for repeated use during the 
life of the product. 

The accompanying illustration shows a La Lasine 
bottle with an outsert attached. It is applied by the 
same labeler that applies the present label to the other 
side of the bottle. Consisting of ten pages, these are 
folded and gummed at the edges so as to confine the 
leaves. A double perforated strip with the copy ‘“‘to 
open this folder tear out this strip’ indicates where and 
how to open it. When the outsert has been opened, 
the gummed edge appears which may be moistened 
and tipped down in order to confine it as before. 

Thus it will be recognized by advertisers that the 
package as a potential “‘repeat’’ sales medium, has taken 
on an entirely new aspect. The outsert has given it 
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insured circulation, it maintains its individuality and 
effectiveness by permanent contact with the container 
and has the continued life of the product. With these 
outstanding improvements, package advertising under 
the outsert as contrasted to the inserts has made as 
great an advance in its field as the automobile did over 
the horse and buggy in the transportation field. Ina 
word, the package with the outsert can now be made a 
potential member of the advertiser’s sales force. 


Enter, Group Purchase of Packages 


(Continued from page 53) 


Pending the announcement of findings in the com- 
plete report of the survey, conclusive recommenda- 
tions need not be expected, but I have it on the best 
of authority that joint buying will be “indicated” by 
intimation, if not openly. Considering the hobby of 
the specialists who are conducting this wrapping and 
packing survey, it is only natural that first attention 
should be given in the verdict to the advantages that 
would accrue from simplification or standardization of 
the boxes and materials used by stores of the same class 
in a given locality. But promotion of package stand- 
ardization is, in itself, a step toward collective pur- 
chase for the reason that it renders easy cooperation 
in purchase that was difficult if not impossible so long 
as each package user employed a category of package 
forms and box sizes different from those in use in the 
other stores in the line and in the neighborhood. 

To drive home the cooperative thought, this current 
survey has unearthed a number of concrete instances 
of savings by joint purchases effected by store groups 
that have been feeling their way in mass purchase. 
The fact that one group of New York stores has re- 
ported a saving of 25 per cent by joint purchase of 
wrapping paper while other groups report that they 
have shaded the quotations on corrugated containers 
6 to 17 per cent by pool purchase will give the scent to 
merchants everywhere who are intrigued by the idea 
of syndication as a scheme for increasing quantity dis- 
counts. An inducement that is dangled temptingly 
by the missionaries of joint purchase is that of “lower 
inventories” of containers and packaging supplies. 
It is claimed that, from the very nature of things, a 
package manufacturer operating on a mass contract 
is able to make quicker deliveries upon demand and 
that this allows the individual party to the pool to get 
by with a narrower margin of reserve stock in the pack- 
ing room. 

If there be any boxcrafters and package providers 
who do not relish the prospect of group purchase they 
have their consolation. While an increasing number 
of department store executives and conventional mer- 
chandisers are flirting with the idea of buying in unison, 
there is a potent counter-influence at work in the ag- 
gressively individualistic policies of the specialty 
shops of various classes. (Concluded on page 80) 
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An attractive colorful package is one of the most im- 
is- portant links in the modern advertising program. Too 
ly often the well planned advertising campaign executed 
to meet 1930 competition is handicapped at the point 

a of sale by an 1890 package. Dress up your package. 
ct Make it invite sales. Let us show you what modern 
e Heekin Lithography can do to make your package 
part of your advertising effort. The Heekin Can Co., 








Cincinnati O. 
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Packaging Quick Frozen Foods 


(Continued from page49) temperature car-lot shipments 
and branch house storage facilities. 

On the other hand, the solid block frozen foods re- 
quire a much smaller space for the same weight of 
product, to meet limits of economical shipping cases. 
The packer, employing the latter method, finds the 
added insulation of tremendous benefit in long distance 
shipping and in local distribution. One large packer 
freezing in solid blocks and using several thicknesses of 
corrugated board claims that carload shihments on a 
five-hundred mile haul can be made without the use of 
even an ordinary refrigerated car 
in winter months, while the largest 
packer of the individual frozen 
loose-pack fish fillets who uses only 
a double-wall corrugated container 
felt the need of exceptional facilities 
for long distance shipping and has 
purchased a fleet of mechanically 
refrigerated cars which carries the 
product to its destination without 
noticeable temperature drops. In 
the latter case the product can be 
delivered into the hands of the 
retailer, thence to the housewife in 
a frozen condition if great care is 
exercised in maintaining low tem- 
peratures in the branch house, in refrigerated trucks 
and in retail display cases. 

There will be many manufacturers of frozen food 
products who will manufacture and distribute their 
product locally in a nearby consuming territory. In 
such cases distribution of individually frozen loose packed 
flesh products is feasible in thin-walled cartons where good 
retail refrigerated cases are provided and quick deliveries 
are made. In the case of local manufacture and distri- 
bution, the hardest step or long distance refrigerated 
transportation is avoided. 

Some packers are lining the insulated container with 
an asphalt-prepared surface in an effort to make the 
package less susceptible to the exchange of moisture, 
odors and so forth. When the individual portions of 
frozen foods are not perfectly wrapped, it has also been 
found advantageous to give the inner surface of the cor- 
rugated container a waxed surface or other treatment 
making it more impervious to air and water vapor. No 
doubt other materials, not yet commercially tried, which 
are suitable as insulated shipping containers, will be 
found. Most of the materials of high insulating quali- 
ties suitable for containers are too expensive to be con- 
sidered as non-returnable cases, and as yet it has not 
been feasible to use a returnable shipping box. 

The use of ‘‘Dry-Ice” or solid carbon dioxide is being 
widely adopted as an aid in the distribution of quick 
frozen foods. The usual procedure is to insert a 
quantity of solid carbon dioxide with the frozen food 
using a large insulated carton of two to five layers of 
thickness. 


paper cups. Peeled 
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Courtesy, Fruit Products Journal 


Frozen sugar-packed berries in paraffine-sealed 
grape fruit and sliced 
peaches are also packed in this fashion 


As previously mentioned, a great advantage of frozen 
foods is that they may be frozen in periods of plenty and © 


sold in times of scarcity. This leads to a consideration 
of factors dealing with the sources of trouble that arise 


during storage while the product is being held for later j 


distribution. 


Chief among these factors is oxidation and desiccation, — 
Both of 
these factors are due to the presence of air as a conduct- — 
ing medium for moisture, and as expressed in the fact : 
Oxidation is especially — 
active in the presence of fatty or oily materials and ~ 
Desicca- — 
tion or drying of the surface of | 
the product is harmful to the ap- 7 
pearance as it tends to create a — 
product of an unfavorably dry, © 
pithy and chalk-like nature as _ 
well as of inferior quality. Both © 
of these factors act chiefly on © 


or drying out of the surface of the product. 


that the air permits oxidation. 


causes rancidity and what is known as rust. 


the outer surfaces. The storage 
room temperatures have consid- 


erable bearing on both oxidation — 


and desiccation which are serious, 


tion that is obtainable. 


As the above factors are chiefly © 
due to the presence of air, it is readily seen that the © 
difficulties experienced will be in relationship to the — 
For © 
this reason it is necessary to mention once more methods 
of packaging as well as materials used. As previously | 
mentioned, there are two methods of packaging © 
flesh products: providing products of, namely, the 


amount of exposed surface of the product to the air. 


individually frozen cuts wrapped and loosely packaged 


in containers after freezing, and secondly, the solid block 4 
where the product is first wrapped and then frozen under — 
a pressure to form a closely packed, regular-shaped unit. | 


Aside from the materials for wrapping, it is evident that 


the greatest factor in eliminating oxidation and desicca- 
tion is to freeze the product in such manner as to exclude ~ 


the air, thus removing the cause. 


The individually frozen and then packaged flesh 4 


however, at ay temperature and © 
the product should therefore be © 
given the utmost package protec- ~ 


product presents so much exposed surface of product © 
that greater care must be taken in its wrapping and in | 


the various stages of distribution. 


This by no means © 


eliminates that variety of packaged product because © 


much can be done by proper packaging to avoid these 
difficulties. 
product is experienced and long storage holdings are not 
the rule, the ravages of oxidation and desiccation are 
small when exceptional care is exercised. 

Due to the presence of air on exposed surfaces the 
natural bright color or “bloom’’ is often changed to a 
brownish tint. It is sometimes thought that exposure 
of the product to light even through some wrappings 
causes a fading of the color of the product. A combina- 
tion of other menacing factors present in long storage, 


Also in those cases where rapid turnover of ~ 


§ 
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F count thatday lost~ 


. . « Whose low descending sun 
Views from thy hand no worthy action done. 
Author Unknown. 


Do your packages beckon radiantly in the light 
of competition, or sink into obscurity beneath 


= S ae: ‘ ‘ the waves on the Sea of Sales? 
1 0 la Pe The swift trend of modern packaging makes ap- 
‘> pearances vital. At the retail counter, the most 


important point of distribution, Brooks colorfully 
alive packages and display containers add the final 
punch that closes the sale and gets repeat orders. 


Count the days lost until you thoroughly study 
THE your packaging problems. Brooks offers this 
complete service for you to use! ae 


Folding Box Division 
Lithographed Folding Boxes Display Cards 
Counter Display Containers Cut Outs 


General Lithography 


Box Wrappers, Package Inserts, Labels, Folders 
Booklets, Commercial Stationery 


BROOKS COMPANY 


SPRINGFIELD, MASSACHUSETTS 





A Many Colored Magic 


When Persian skill weaves the potency 
of palpitating hues into a rug, the 
whole world pays tribute to that beauty. 
For everyone loves color harmony. 





Advertisers are awakening to new 
appeals through rich, luxurious use of 
color backgrounds. 


New York-New England sample books 
show papers suitable for advertising 
every type of product. Write today. 


This swatch is Yorkland Box Paper, Design No. 5, 
available in 26 inch rolls and sheets 20 x 26. 


The New York-New England Co. 


HOLYOKE. MASSACHUSETTS 
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in bright colors 


from your own designs or designs created in 
our own Art Department. 


Plain Shells 
For 
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tight-wrapped packages. 
Corrugated or Solid 


shaped, fragile or hard to pack merchandise 
on cushions of air safely to your customers. 


For the individual package made of fine 


quality Box Boards. Printed 
Made of fine quality high test 
Corrugated Straw Board 
Corrugated Shipping Cases 


Poster Style in b 
your merchan 
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equipped for speedy and economical production — an 
MONROE , MICHIGAN 
PAPER MILL CAPACITY 


—Paper Mills producing 750 tons of Paper a day— 
Art Department and a Package Des 


Folding Paper Boxes 

Fibre Shipping Cases 

At Consolidated Paper Co., you have at your service 
Box Factories of very large 
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which can largely be eliminated by satisfactory wrap- 
pings, may effect the flavor of the food. This is par- 
ticularly the case when the product is subjected to 
storage or transportation where foreign odors abound as 
in storage rooms, refrigerated cars and ice boxes. It is 
evident that the wrappings and container of the frozen 
product must protect their contents from all of the 
above destructive conditions. 


Waxed vegetable parchment and water-proof cellulose 
wrappings are the materials most widely used in the two 
methods of packaging flesh products. These materials 
are of a moisture- and vapor-proof nature and are im- 
pervious to the passage of air and gaseous odors. It 
can be pointed out that the solid-block form method of 
packaging before freezing enables the use of smaller sized 
sheets of material because the product is still of a 
pliable form-fitting nature. This method also has a 
further advantage—that the wrapper fits skin tight to 
exclude the air. On the other hand, the individually 
frozen product, which is usually of an irregular shape 
after it is frozen, makes it almost impossible to fold the 
wrapper tightly about the product, even with a much 
larger sheet of material. In the latter case the wrappers 
do not stick to the hard frozen product and require a 
seal of some kind to keep the wrapping from becoming 
unfolded and to exclude air currents. Manufacturers of 
aluminum foil are submitting their product as another 
type of wrapper. It is possible that the foil wrapper 
would fit individual frozen portions more closely to ex- 
clude air in a way not to require a seal. In the case of 
any wrapper, however, it is more advisable to use a seal 
to prevent currents of air from coming in contact with 
the product. 

Water-proof cellulose and paraffined parchment, to a 
lesser degree because of their prepared surface, enable 
the removal while in a hard frozen condition of any in- 
dividual portion from a block-frozen package in such 
manner as to make the portions individual even though 
frozenin mass. This is not possible in the block method 
of freezing with ordinary parchment or non-waterproof 
cellulose which are also less satisfactory because of their 
only partial ability of excluding moisture, vapor and air 
to the necessary degree. The ability to remove indi- 
vidual portions from a solid block without thawing or 
harming the material is of importance inasmuch as the 
product is to be given the housewife in a frozen condi- 
tion. In the case of the individually frozen and wrapped 
packages, of course, each portion is separate and ready 
for sale. In the case of quick frozen haddock fillets the 
most popular form of wrapping is to place the fillet upon 
a paraffin cardboard strip after which the coated parch- 
ment sheet is heat sealed on the reverse side of the card- 
board. This method excludes the outside air but there 
still remains a considerable quantity of air sealed within 
the package. 

So far, little has been done in the quick freezing and 
packaging of fruits and vegetables; hence, it would not 
be just to draw conclusions as to what is the better con- 
tainer for them. In the case of fruits most packers are 
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advocating packing in sugar or in a syrup solution which 
requires a liquid-tight container. Some believe freezing 
in cans is most suitable and claim considerable advan- 
tages for vacuum packing, others freeze in paraffin paper 
cups and at least one of the largest quick-freezing firms 
is advocating freezing fruits without sugar or syrup in 
rectangular paraffined cardboard containers. Especially 
with those products containing water or juices in quan- 
tities, the container and method of freezing must pro- 
vide space for the expansion of the product which is 
usually estimated conservatively at ten per cent. With 
fruits and vegetables compactly inserted in water and 
airtight containers, most of the difficulties presented in 
storage problems are largely evaded. Without the pres- 
ence of a submerging liquid to prevent air contact, oxi- 
dation and desiccation must be carefully provided 
against. 

In the case of block-frozen, retail size units—whether 
of flesh or vegetable material—the immediate carton is 
sometimes again wrapped with a paraffin-coated glassine 
paper and heat sealed. This type of wrapper is used by 
one of the largest packers of quick frozen products to 
give the product added protection and an attractive 
appearance. As an outer wrapping it is fairly trans- 
parent and the trade mark and printing on the carton 
show up well through the outer covering but is not 
suitable for immediate wrapping of the fresh product as 
it disintegrates when it becomes wet. 

Besides the advantages pertaining to the full retention 
of the quality of the product, a frozen food must be so 
packaged as to be clean, dry and odorless. It should be 
attractive in appearance after being thawed and in such 
manner as to require the minimum of weighing and 
wrapping before delivery to meet the requirements of 
the modern retail food store and the housewife, if she is 
to be favorably impressed. 


Book Review 


The third edition of the Beverage Blue Book and 
Catalog has been published. Important activities along 
research lines, particularly under the auspices of the 
American Bottlers of Carbonated Beverages, have made 
available a great deal of new material which is em- 
bodied in the reference and text section of this volume. 
In the absence of any other modern text book on the 
bottling business, this section should prove most useful 
to carbonated beverage bottlers. 

Supplementing the usual classified directory section, 
a condensed catalogs section has been added, in which 
brief descriptions, largely illustrated, of machinery, 
equipment, supplies and services are included. ‘These 
are in addition to advertisements to be found in the 
classified and brewery sections which, together with 
the listings of sources of supply, in the classified directory 
section, will be found a great convenience to bottled 
beverage manufacturers in making their purchases. 

The book is compiled and edited by the staff of The 
Beverage Journal, published by H. S. Rich & Co., 431 
South Dearborn St., Chicago, Illinois. 
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This shows the point where the tubes are transferred from a belt 
to the buckets on the feed conveyor of the Constant Motion 
Cartoner, by the Constant Motion collapsible tube feed. 


This automatic device will feed 150 collapsible tubes per minute into the Con- 
stant Motion Cartoner. Its motion is constant and positive. It does better work 
than can be done manually. It places the tubes in exactly the right position for 
insertion into the cartons. It eliminates the need for trained help in feeding tubes 
and enables one operator to carton 150 tubes per minute on the Constant Motion 
Cartoner, without hurry or strain. 


CONSTANT MOTION CARTONERS also package 


Sealing wax Tablets Mince Meat 

Jars Bunion pads Plug tobacco 
Bottles Cans (dyes, ether, tooth Licorice cigarettes 
Sliced bacon powder and malt extract) Wafers, cakes, biscuits and 
Kodak films Compressed frozen fish cookies 
Fireworks Rubber nipples Chocolate cakes 
Caps for cap pistols Tooth brushes Ampoules 
Sparklers Rubber heels Sanitaped aspirin 
Crayons Dry cells tablets 

Safety razor blades Soap bars Ice cream cones 
Safety razors Cheese cartons in larger Hops 

Marbles, pills container Radio Tubes 


Never Before So Much Work With So Little Mechanism 


R. A. JONES & COMP ANY, INC. aneinnat, ono 
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Keeping 


Paper Box Plant Equipment 


By GEORGE RICE 


I once left a position in a box factory in which the 
machinery was old, the methods of manufacture 
obsolete and the supervision slack, to accept a similar 
position in a like factory where modern machinery 
and methods were used. I was so impressed with the 
production and financial advantages which were so 
apparent in the latter factory, that I am induced to 
relate this experience for the benefit of those factory 
owners and superintendents whose plants are not run- 
ning at a profit. 

To state that a manufacturer of wood or paper boxes, 
or in fact any manufactured commodity, can suc- 
cessfully compete with others unless he can produce 
as cheaply as they, and at the same time keep up the 
quality of the goods, unless his factory equipment 
is up to date, is stating something that all know. 

But for financial and various other reasons this 
knowledge is often disregarded by many. The newer 
models of higher speeded and more scientifically de- 
signed machinery which often will lower production 
costs enough for the machinery to pay for itself in a 
short time often are not put in where most needed. 


Modern 


As_ previously announced, 


supplement to a separate section of Modern 
aging and are presented herewith.—Editor 


This is the conclusion that I came to after having 
interviewed a number of factory officials whose business 
was not paying. I met with men occupying high 
office or technical positions who arrived at the plant 
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Boxmaking 
as an individual publication has been discontinued. 
However, articles of practical interest to paper box 
manufacturers and other producers who are using or 
are contemplating the use of paper boxes in the pack- 
aging of their merchandise are now included as a 


Pack- 


Up to Date 


in the latest models of cars, but who were trying to 
get a profit from antique machinery which was hard 
driven to make enough money to buy the cars and at 
the same time give the stockholders something after 
paying operating expenses. 


Most of the box factories of the country are well 
managed and equipped from the steam plant to the 
machinery in the finishing department with modern 
apparatus. And they are as a rule making money. 
But anyone who travels will find many plants which 
may be well managed but which are so handicapped 
with worn and ancient machinery that profits on the 
product are practically nil. And, strange to relate, 
many of the managers and the foremen do not know 
the reason why. I did not know the reason why the 
factory in which I worked did not pay until I went 
to work in a more modern factory which did pay. 
A remedy might be found in having one .or two men, 
who are employed in a non-profit plant taking employ- 
ment in a money-making plant of a similar kind to 
find the why and the wherefore. But this 
cannot be done very well. I spoke with one 
manager who told me that he sent one of his 
assistant foremen out to work in a certain 
prospering factory with the consent of the 
owner, solely to get points that might be useful 
to a plant verging on bankruptcy. The man 
got his points safely recorded in his mind and on 
paper and then he went to work for a competing 
firm because of higher pay. 

I was told that the first thing this man learned 
in his fact-finding job was to junk a balky machine 
as he would junk a balky horse or automobile. And 
the word balky covered many things, such as wear of 
the bearings or the gears, low speed as compared with 
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OBSOLESCENCE STOPPED NAPOLEON 
WHEN NOTHING ELSE COULD 


OR years he conquered whatever stood be- 
‘fore him. And even in the end, he was 
still great. But other ways of doing things 
had been found and these new ways made his 
methods obsolete. The bleak years in St. 
Helena were his tribute to the perils of 
obsolescence. 


In manufacturing, too, the great enemy is not 
the wearing out of machinery but the becom- 
ing obsolete of tools which still have years of 
work before them. Losses come when a ma- 
chine must be replaced before its time. 


K & D Stayers and Double Enders are fast, 
they do work of high quality, they save untold 
hours of labor and eliminate production hold- 
ups. But most important is the fact that a 
K & D machine, once purchased, will continue 
to be the best machine for the work for many 
years to come. Obsolescence can be con- 
quered only by buying the foremost tool for 
the purpose. The K & D Double Ender is that 


tool. 


Write to us for details of the savings you may 
effect by the use of these machines. 


KINGSBURY & DAVIS 
MACHINE COMPANY 
CONTOOCOOK, N. H. 
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the speed at which most machinery is operated now, 
obsolescence of design, excess vibration which usually 
causes loss of power, grating sounds that indicate 
binding and chaffing parts and a general rickety con- 
dition. Any one of these defects will make a machine 
balk and curtail the production in addition to lowering 
the quality of the product. 


Automatic box machinery of the present is scien- 
tifically designed, highly developed in every part, 
standardized so that replacements of worn or broken 
parts is easy and it performs its work with the efficiency 
of the highest types of machinery of the age. It is the 
product of the best mechanical engineers of the century. 
To any man who has worked on this machinery, it 
would seem that any fur- 
ther improvements will 
have to be along the lines 


same make, for the reason that the builders had so 
improved its mechanical status that the product was 
larger and of better quality and a competitor having 
the later design would have an advantage. I would 
not throw any machine out to make room for a new 
device without a reason. But as one factory superin- 
tendent said, ‘““SShow me where a new machine will 
pay for itself in five years, and I will buy it.” After 
the five years, the gain in production and quality would 
be clear velvet to this superintendent and conse- 
quently help augment the profits of the plant. 
Box-making machinery, like all kinds of equipment, 
is discarded for various reasons such as wear, obso- 
lescence, noise, low productive capacity or perhaps it 
occupies too much space or requires too much labor 
to run it as compared with later models. We will take 
the matter of wear as 
an example, such as may 
occur in the bearings of a 





of small details rather 
than in any radical changes 
of design. But the 
builders of the machinery 
keep on making improve- 
ments, and the man who 


Shaft 
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conveyor gluer, a roll sheet 
cutter, a saw trimmer, a 
bronzer, a press, a mechan- 
ical stripper, a double 
ender or any kind of ma- 
chine used in modern box- 





went to work in another 


factory to learn something Sectional and end view of a 
chme bearmé¢. 
FIG. 1 


about profits and losses in 
factory management made 
the same discovery that the 
writer made when he 
shifted positions. This 


mew Ind 


making. For the first five 
years there may be no per- 
ceptible wear in either the 
shaft or the box lining of 
any of the bearings and the 
machine will operate to its 
fullest efficiency without 
vibration or loss of power. 





can be summed up as fol- 
lows: The losses incurred 
by a low or a poor produc- 
tion are not always due to 
a failure to scrap old ma- 
chinery, for the reason that 


A sectional and an end 
view of a bearing in an un- 
worn state are shown in 
Fig. 1. The fit between 


the lining of the box and 
/ew 





such losses may be due to 
operating certain equip- 
ment which does not pro- 
duce as efficiently as simi- 
lar equipment which has 
been improved upon. In 
other words, the figuring 


the shaft is snug, but the 


fi 
The same bearmg atter five clearance is enough to pre- 
years normal wear. 
Fl G. 2 


vent binding and heating. 
After five years’ steady 
running, during which time 
there may have been peri- 
ods when the bearing was 
allowed to run dry, or a 


Lining worn 
ns here 





of the life of a certain ma- 
chine on a theoretical base 
is not always safe. 

I found machinery giv- 
ing good service after over 
ten years constant opera- 
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settling of the floor may 
have disturbed the align- 
ment of the shaft or an 
inexperienced workman in- 
advertently tightened 





tion because it had been 
used properly and kept in 
repair and because no im- 
portant improvements had 
been made on later models. 
A competitor could not get a machine like it that 
would produce faster or better. I found other ma- 
chinery which had not been in operation a year, which 
should have been replaced with new machinery of the 


wear . 
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After ten years creel 


FIG. S 


down the box cap too 
much, thus bringing on 
undue friction and scoring, 
the shaft or the box lining 
or both probably will have 
worn down as much as is indicated by the dark portions 
in Fig. 2. Sometimes the parts will wear down“as 
much as this under the stresses of normal wear and 
under general average conditions. 
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LVER-MODE 


The sales producing package of today must have STYLE. 
MODE Group papers by Middlesex are designed to 


give your merchandise definite, effective “style-appeal.” 


SILVER-MODE box coverings are now ready in four 


exclusive, modern designs, in bright or dull finish. 


AND you can tie in your catalog or booklet with your 
box, label or wrap, as SILVER-MODE also comes in 


a heavier cover weight (.011” thick). 


SAMPLE SHEETS OF EITHER WEIGHT 
BY RETURN MAIL 


MIDDLESEX PRODUCTS COMPANY 


A MODERN MILL 


38 Chauncy Street 308 W. Washington Street 
BOSTON CHICAGO 








Sliced bread has met with a favorable reaction in every 


market where it has been offered, bakers reporting large 


increases in sales since it was introduced. 





HE New Brightwood Automatic Paper Box 

Machine is used and endorsed by representative 
manufacturers because—IT WILL PRODUCE 3000 
to 3600 pieces per hour from plain or printed, 
creased or scored, manila, news, chip or straw 
board of any reasonable thickness; and a wide 
variety of sizes and styles—such as bread trays, 
screw boxes, shoe boxes, egg cartons, and food 
containers from one ounce to one pound. 


IT REQUIRES only one operator, practically no 
repairs; less than 114 horse power; floor space 
six feet square; about thirty minutes to make 
changes; a minimum quantity of cold-water gum; 
no tape, wire or tin. IT IS THE BEST INVEST- 
MENT a paper box maker can find. 











This Is the New Brightwood Write today for further information on the Bright- 


Machine with Under-feed wood machine as applied to the manufacture of 
Its durability and adaptability will help solve bread trays and to many other types of boxes. 
your production problems. A sturdy, speedy 
machine, which easily accommodates product 
and package changes with utmost efficiency 
and economy. 


U. S. AUTOMATIC BOX MACHINERY CO. 


459 WATERTOWN ST., NEWTONVILLE BOSTON, MASS. 
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The shaft cannot turn smoothly in such a condition 
and its wabbly activities will cause the machine to 
which it belongs to run unsteadily. But the machine 
operates and produces, and after five years more ser- 
vice the wear is more and the space between shaft and 
the lining may be as much as is shown by the black in 
Fig. 3, unless replacements have been made or the 
bearings rebabbitted meanwhile, which sometimes is 
done and then again it is not. 

I recently saw a motor driven bottom sealer, built by 
a first class wire stitching machine company, struggling 
under the handicap of bearings which were worn to the 
extent that the pulley shaft turned with a jerking mo- 
tion. The bearings needed rebabbitting or renewal. 
The point I wish to bring out is that a state of wear in 
the bearings of a machine does not make that machine 
obsolete because the bearing defect can be corrected. 
But if the builders of the machine have put out a later 
model which occupies less floor space, requires less 
manual labor to operate it or that does better and more 
work, with a minimum of power, the old machine be- 
comes obsolete regardless of its mechanical condition, 
and should be substituted with the later model. This is 
why it pays to keep in touch with the builders of box 
making machinery, so as to know what types of new 
models are being made. (Jo Be Continued.) 


Trade Literature 
@ PROTECTIVE PAPER 


TRUTH! PROPER PACKAGING Pays. Facts regarding K. V. P. 
waxed carton sealing paper for food packers and manufacturers. 
Data and charts that are of value to those who are concerned with 
the protection of food products and their sale. Methods of ap- 
plying waxed paper are also discussed. KALAMAZOO VEGETABLE 
PARCHMENT Co., KALAMAZOO, MICH. 


@ FILLING EQUIPMENT 


BETTER POWDER FILuING. In this booklet is described and 
illustrated several types of automatic powder fillers that are adapt- 
able to a variety of containers. Specifications of machines, list 
of products that can be filled and other pertinent data are included. 
F. J. Strokes MAcuHINE Co., TABOR ROAD, PHILADELPHIA, PA. 


@ FLOOR TRUCKS 


FLoor TrucKs. STANDARD AND SPECIAL. With this new catalog 
the Lewis-Shepard Company is announcing its new and complete 
line of standard and special floor trucks. This line is arc-welded 
at every practical point and now makes a complete unit of the 
Lewis-Shepard materials-handling equipment, including jacklifts, 
stackers, platforms and racks. The company is equipped at their 
plants at Watertown, Mass., and Crawfordsville, Ind., to furnish 
these floor trucks in any design. LrWIs-SHEPARD Co., WATER- 
TOWN, Boston, Mass. 


@ ADHESIVES 


ADHESIVES FOR PLAIN AND MOISTUREPROOF transparent cellu- 
lose are described in a leaflet just issued. Both types are suitable 
for sealing or labeling and are applicable to hand or machine 
work. WILLIAMSON GLUE AND GuM Works, 2327 WEsT 18TH 


St., Curcaco, ILL. 
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@ BOX COVERINGS 


METALLIC LUSTRE AND MuLTI-CoLor Tints. Two booklets which 
contain a wide range of interesting new effects in box coverings. 
The metallic papers are shown in deep rich shades of tan, blue, 
red, green and purple and the multi-color tints are in pleasing 
combinations of pastel shades. HamppEN GLAZED Paper & Carp 
Co., HOLYOKE, Mass. 


@ BOX COVERINGS 


Nu-ArtT TONE AND FLASHTONE. Two motives (aviation and hem- 
lock), each shown in samples of twelve numbered color combina- 
tions, are included in the former. Five groups of Flashtone papers 
with their respective numbers, prices and specifications are shown 
in the latter sample folder. The ‘‘Tone Line” includes a wide se- 
lection of patterns, the groups being designated as the following: 
Mellowtone, Art-Box-Tone, Satintone, Gloriatone, Jeweltone, 
Orientone, Floraltone, Velvet-Tone, Sparkletone, Splendortone, 
Lustretone, Beautytone, Tickletone, Operatone, Kiddietone, 
Jungletone, Follietone, Hollytone, Skytone, Flashtone, Hindutone 
and Nu-Art Tone. CHARLES W. WiLtiams & Co., INc., 303 
Lafayette St., New York. 


@ BOX COVERINGS 


MARVELLUM Box CoveRINGS. Sample books received recently 
include swatches of cretonne, hammered gold, oriental, shell and 
mural metallic papers. All of these cover a wide diversity of color, 
combinations, ranging from small designs to those of larger motif. 
Prices and specifications are given on the flyleaf of each swatch. 
THE MARVELLUM CoMPANyY, HOLYOKE, Mass. 


@ BOX COVERINGS 


THREE NEw NuMBERS. Suede Embossed, Brocade Moderne and 
Modern Prints are the designations given to three new groups of 
box covering papers. Each of these groups incorporates novel 
effects in a wide range of colors and offers an interesting selection 
for general or specific use. In addition to the usual information 
concerning sizes, prices, etce., there is included on the flyleaf 
giving this data suggestions as to the applicability of these special 
papers. HAMPDEN GLAZED PAPER & Carp Co., HOLYOKE, Mass. 


Making Sales Records 
With a New Container 


(Continued from page 44) dropped. To obtain good 
counter visibility the word ‘“‘Amolin’’ appears with 
a long, graceful ‘“‘A.’’ It is carved in white on the 
darker blue, giving a modern effect, which is both 
striking and pleasing. 

The changes in the package have already justified 
themselves, as sales in March were almost double those 
of the same month in 1929. April was still better, and 
May continued well ahead. Although it is early to de- 
termine the effect of the new package on sales for the 
entire year, all signs point to a steady increase. Some 
credit, of course, must be given to the new window and 
counter displays which have played a big part in the in- 
creased sales. 

q 


Ralph E. Benedict has been appointed sales manager 
of the Milwaukee Lace Paper Company. Mr. Bene- 
dict previously represented his firm in the states of 
Texas, Arkansas, Colorado, Kansas, Oklahoma, Utah 
and parts of Missouri and is well known throughout 


this territory. 
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Howard D. Salins 
Golding Printing Machinery, Inc. 


MACHINERY AND SUPPLIES OF EVERY DESCRIPTION 
Special Machinery Designed --- Built 


608 So. Dearborn Street CHICAGO, ILL. 469-74 Transportation Bldg. 





Paper and Printing Efficiency Engineers, Mechanics, Builders, Designers, 
Regular and Special Machinery 








SALGOLD Automatic Jobber, One Color Machine 10x 15 Size. 
SALGOLD Automatic Jobber, Two Color Machine 10x 15 Size. 
SALGOLD Automatic Jobber, Two Color One Side or One Color 
Front and One Color Reverse Side Jobber Machines. 

Die Cutting, Punching, Perforating, Cutting, Slitting Lengthway 
and Crossway Complete Operation. 

Automatic Multiple Color Printing, Punching, Die Cutting, Die 
Punching Length and Crossway Cutters. 

Creasing, Scoring, Embossing One Complete Operation for 
Paper and Cardboard Printing Production Work. 
Hand-Fed and Automatic Offset Machines. 

Web Offset Machines. 

One or Multiple Color Rotary Machines. 
Photogravure, Rotogravure Intaglio Printing Machines. 
Newspaper Presses. 

Paper-Making Machinery. 

Box-Making Machinery. 

Lining Machinery. 

Paraffining, Varnishing and Waxing Machinery. 


Knotting, Looping, Stringing and Wiring Machinery for Paper 


Novelties, Tags, etc., Hand-Fed and Automatic. 


Tag and Ticket, Embossing, Printing, Metal Eyeletting, 
Paper Patching Machines for 


Two Colors Two Sides, Either in Separate Operation or 
in One Complete Operation—Automatic. 





EVERYTHING FOR THE EFFICIENT PRINTER AND 
MANUFACTURER IN THE PAPER, PRINTING AND ALLIED 
INDUSTRIAL TRADES. 
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MACHINERY 
AND 


New Butter Wrapping Machine 


A new machine, known as the ‘Country Roll” 
machine, which automatically feeds butter rolls into 
parchment and waxed paper wrappers, carries each 
roll to a point where the ends are folded in by the use 
of folder shoes that are automatically adjusted to suit 
the length of the rolls, and delivers the completed 
package to the packing table is the most recent addi- 





New automatic wrapping machine 


tion to the equipment furnished by the Automat 
Molding & Folding Company of Toledo, Ohio. 

The first of these machines to be installed is in opera- 
tion at the plant of Abe Jaffee, Inc., butter printers and 
packers, at 16-18 Jay St., New York City. 

The machine, shown in an accompanying illustration, 
is planned for straight line, continuous operation at the 
rate of 80 (1-lb.) rolls per minute, and is said to take 
the place of 10 hand operators. Before entering this 
machine, the rolls are shaped by a No. 10 Automat 
printer and fed on to a roll conveyor. From the latter 
they are placed on an endless chain conveyor of the 
machine itself which is faced with maple pockets and 
leads directly to the wrapping and subsequent mecha- 
nism. As each roll is delivered from this conveyor it 
meets a double wrapper of parchment and printed 
waxed paper which is placed progressively around it as 
the roll proceeds to a point where metal fingers or 
folder shoes make the end folds, thus completing the 
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EQUIPMENT 


package. By an ingenious device the two papers 
(parchment and waxed) are automatically locked to- 
gether to prevent separation while passing through the 
wrapping mechanism. Each wrapper as it is formed is 
automatically cut off to size from the two paper rolls 
before it is carried to the point where it contacts 
with the butter at the start of the wrapping operation. 

Monel metal shafting, alemite lubrication, enclosed 
transmission and the use of non-corrosive metal for 
exposed parts are construction features of this machine. 
The receiving bracket is pivoted at the output end of 
the machine so that it may be swung up out of the way 
for washing purposes or convenience. The machine 
occupies a floor space 10 ft. X 23 in. 

The Jaffee plant is also equipped with one type F, 
1/,lb. wrapping and cartoning machine, 1 hydraulic 
pre-cutter, 2 No. 10 butter print machines, all supplied 
by the Automat Molding & Folding Company. 


New Tamper-proof 
Mailing Box 


A novel tamper-proof mailing box which embodies a 
positive lock and is obtainable in any sizes other than 
those required for so-called flat (book) mailing is 
manufactured by A. D. Shoup, Inc., Brooklyn, N. Y. 
One of these boxes is shown in the accompanying 
illustration in assembled form, ready for locking. 


Tamper-proof mailing box showing locking device 

















When planning to 
improve your package... 


consult us to assure low- 
cost machine production 


















ANUFACTURERS today are keenly alive to the 
importance of the package in aiding sales. Old pack- 
ages are being improved to secure stronger sales appeal. 
New sizes are being introduced to meet varied buying 
habits. Modern wrapping materials, such as Cellophane and 
glassine, are being adopted for an ever-increasing number 
of products— notice, for example, how many cigars, cakes, 
candy bars, etc. are now put out in transparent wrappers. 
It is important in making these improvements to plan from the 
start for low-cost machine production. That is why the majority of 
package goods manufacturers consult us in the early stages of their 
planning. Early consultation enables us to suggest important econ- 
omies in wrapping materials and methods, which might be more 
difficult to effect later. It also enables us to combine our efforts 
with yours in creating a really fine package. 
From our large line of machines we are usually able to provide 
a machine to do the particular type of wrapping required. 
For authoritative information and assistance on any packaging 
problem, consult the Package Machinery Company — solving prob- 


lems built our business. 


PACKAGE MACHINERY COMPANY 
SPRINGFIELD, MASSACHUSETTS 
NEW YORK CHICAGO LOS ANGELES 


° I 4 
‘ =) eT ae B.: ‘ 


— 


PACKAGE MACHINERY COMPANY 


Over 150 Million Packages per day are wrapped on our Machines 
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The box itself, top and bottom, is standard, made of 
covered chipboard. At each end of the base or bottom 
of the box is fastened a small snap lock which includes a 
spring. The lid or cover of the box is provided with 
open rivets placed so that the apertures correspond 
with the locks when the box is closed. Packed and 
ready for shipment an indented metal brad is pushed 
in each opening of the cover and is held by the spring, 
forming thereby a substantial lock for the box which 
cannot be opened unless destroyed. Gummed flaps 
are provided on the lateral edges of the box cover, and 
these, pasted to the bottom of the box, form a seal. 

The standard colors of the box are grass green and 
gray although it is obtainable in any combination of 
colors if desired. This novel container should be 
found exceptionally convenient for the shipment of 
jewelry, optical goods and other valuable merchandise 
for which it is desirable to secure a high degree of 
protection and prevent pilferage. 


Fig Q. 
Double- 
heed top 
stitcher 


78 MODERN PACKAGING 


Fig. 1. Auto- 
matic side seam 
stitcher 


Recent Stitching Equipment 


Two new machines for closing the top flaps of Bliss 
boxes have recently been placed on the market by the 
H. R. Bliss Company of Niagara Falls, New York. 
The Bliss automatic side seam stitcher shown in Fig. 1 
takes a Bliss box from the conveyor line and automat- 
ically feeds the box, squares up the sides, folds the 
top flaps in the proper position and sets a pre-deter- 
mined number of staples in proper position in the long 
side seam, the case after stitching being discharged 
onto another conveyor. This machine is strictly 
automatic, requiring no labor whatsoever, and may be 
run at a speed of two or more cases per minute. 

The Bliss double-head top stitcher shown in Fig. 2 
is for stitching the two end flaps of the Bliss box coming 
from the side seam stitcher. This machine has two 
blade anvils adjustable for spacing and a quickly- 
adjustable roller table for supporting the box. The 





















































“WHERE 


PACKAGING ACCURACY 
AND SPEED 
IS IMPORTANT— 


we recommend 
the Gravitygram”’ 


That's what Fred Eckert Pack- 
ing Company, Fort Wayne, Indi- 
ana, say about this marvelous 
new Toledo Scale. “It is giving us the utmost in satisfaction 
and showing great savings in time and merchandise.” 


Weighed the old way, twenty half pound packages of bacon 
were found “overweight.” The new Gravitygram weighed 
them exactly “to the line.” Speed, too . . the operator doubled 
her hourly output. 


You, too, can now get real accuracy and lower labor costs. 
Call the nearest Toledo Scale Office for a demonstration, 
with no obligation. Toledo Scale Company, Toledo, Ohio. 
Canadian Toledo Scale Company, Limited, Windsor, Ontario. 


NO SPRINGS . . 


TOLEDO 


SCALES 


HONEST WEIGHT 
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CHICAGO 


Is Your Embossing 
As Efficient And 
Economical As It 
Can Be? 


On the particular character and quality of embossing 
that you maintain —can output be increased — with 
possibly fewer machines designed for greater speed ? 
Can roll costs be reduced by securing longer runs from 
longer life of rolls? Can savings be effected in space, 
labor and maintenance costs? Can you afford not to 
secure every possible saving ? 


If opportunities exist, Waldron engineers can point 
them out. The knowledge, experience and service of 
our engineering department is available to you. 





Write for copy of this book de- 
scribing modern principle and 
practice in embossing of all kinds. 





JOHN WALDRON CORPORATION 


MAIN OFFICE & WORKS, NEW BRUNSWICK, N. J. 


NEW YORK 


PORTLAND, ORE. 
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operator pushes the partly-stitched box into the ma- 
chine, the blade anvils entering beneath the side flaps, 
and then trips a lever, whereupon the box is auto- 
matically fed out of the machine, both end flaps being 
held in position and stitched simultaneously. The 
capacity of this machine in semi-automatic form is 
said to be twelve or more cases per minute. 

The double-head top stitcher can also be furnished 
in completely automatic form which, in combination 
with the automatic side seam stitcher, makes possible 
a fully automatic method of closing the tops of Bliss 
boxes without any requirement of labor after the goods 
have been placed in the case. 

As an alternative to stitching the end flaps, they may 
be made 2 in. in width and automatically glued by the 
use of a top automatic gluer and sealer placed in the 
conveyor line. This method of combined stitching 
and gluing complies with the requirements of the Con- 
solidated Freight Classification as recently amended and 
offers another completely automatic top closing pro- 
cedure for Bliss boxes. 


High Speed 
Filling Machine Bag 


An important addition to the varied line of packag- 
ing machinery manufactured by the Cartoning Machin- 
ery Corporation, of Newport, R. I., is their new high 
speed bag filling machine which is designed to handle 
satchel bottom and straight formed bags with capaci- 


Rapid filling machine for bags 


ties from one and a half ounces up to one pound sizes. 
These machines have been handling glassine and other 
types of special paper bags, but recent tests are said 
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to have demonstrated their capacity to handle trans- 
parent cellulose bags as well. 

The measuring device is readily adapted to handle 
peanuts, small macaroni, egg noodles, coffee, spices, 
small candies and a rapid adjustment is provided to 
vary the weight as desired. The opening and forming 
of the bag makes use of an air blast, which is valve con- 
trolled, and the feeding chute deposits one-half the load 
at each of two stations to avoid any choking, as well as 
increasing the speed of the machine. The folding, 
gluing and heat sealing is accomplished as the bags pass 
along the delivery end. One operator in charge of the 
machine and one helper to pack the filled bags into 
shipping containers can readily put up from 28,000 to 
30,000 bags per day on one machine. 


Corrugated Shipping Containers in Colors 


The latest and most revolutionary development 
in the history of the corrugated fibreboard industry is 
the contribution of the Container Corporation of 
America, ‘‘Myracol’”’ a colored liner which makes 
practically a display box out of every corrugated con- 
tainer passing out of the shipping rooms of users. 
Buyers will have a choice of all the colors of the rain- 
bow for their corrugated boxes, thereby obtaining a 
fine advertising package. 

The new colored liners are produced in all the colors 
of the rainbow. The name of the product and the 
manufacturer's name can be worked out in a more 
distinctive manner to agree with the predominating 
color of the box and striking results can be obtained. 

Boxes in color can be used to advantage in window 
displays. Their advertising value is on a par with bill 
boards and car cards at a much lower cost. They 
attract attention on trucks, sidewalks and shipping 
platforms. Even the tape is in a color that will match 
the color of the box, thus eliminating the one possible 
discordant note. On the shelves of a warehouse, jobber 
or retailer, the many different colors of the packages 
will be a great help in the quick identification of the 
various goods of manufacturers, saving valuable time. 


Enter, Group Purchase of Packages 


(Continued from page 64) 
increasing in number and importance out of all pro- 
portion to the growth of other classes of mercantile 


And specialty shops are 


establishments. From the very nature of their set-up 
and operations, independent specialty shops, big 
or little, are not likely to go in for joint purchasing. 
To stiffen the specialty shop owners in their impulse 
to play lone hands in their packaging it only remains 
for package outfitters to stress their ability to provide 
at equitable prices, unusual, exclusive, unique, ‘‘per- 
sonalized”” package forms that in some measure be- 
speak that isolation and distinction which the successful 
specialty shop is always striving to create by all means 
within its power. 














WM. SCHILD & COMPANY 
Fancy Papers 


> CABLE ADDRESS 300 W. Adams Street, Chicago TELEPHONE 
““PASCHIL” FRANKLIN 2634 


September 25, 1930 


Dear Sirs— 


I cannot write you individually, so I am taking 
this means of advising you of the service which my or- 
ganization is ready to perform. 


We handle the lines of practically every manu- 
facturer of papers, wraps and labels suitable for covering 
paper boxes. This means that when fancy papers are 
desired we can offer not only one or two lines or groups 
but every important line on the market. Furthermore, with 
our tremendously complete coverage of the field the coun- 
selling service in selection of papers for which we have 
earned ourselves a very enviable position becomes even 
more valuable. 


Do not hesitate to call on us if our organization 
can be of aid to you in selecting plain or fancy box— 
covering papers. There is, of course no charge for our 
service and our paper prices compare most favorably with 
the average of the market. 


Very truly yours, 


® 


WLee 


President. 


PLAIN AND FANCY BOX COVERING PAPERS 
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| AN ADHESIVE FOR EVERY |: 
MACHINE OR HAND OPERATION | 


Those 
Tough 
Cartons 


Many manufacturers of cor- 
rugated and fibre containers 
are lining their cases with 
tougher kraft papers, which 
make the sealing operation 
quite difficult. 


CASE SEALING 
GLUE 


(NA 6244) 


has been developed for these 
containers. Operates per- 
fectly either by machine or 
hand, not only on special 
stocks but also on regular 
grades. 


A trial barrel 


will be sent on 
approval. 


| NATIONAL 
| ADHESIVES 


CORPORATION 
Executive Offices: NEW YORK 


WORLD'S LARGEST PRODUCER 
OF ADHESIVES 





Send for 

this catalog-booklet 

if you pack or sample 

your product in flat packets. 


HIRTY-TWO pages show how a wide range of 
products can be conveniently packeted into 
attractive flat packets at economical cost. The new 
catalog-booklet also illustrates the various Brown 
Automatic Packeting Machines for different packet- 
ing purposes. 


You will be interested to see this recently printed 
catalog-booklet. In it you may find the way to 
more easily and more economically pack or sample 
your product. It doesn’t cost anything or obligate 
you, so send for your copy today. 


WN , 
a a 0 (i rae 
PACKETING MACHINE 


BROWN BAG-FILLING MACHINE COMPANY 
Fitchburg, Massachusetts, U. S. A. 


Brown Bag-Filling Machine Co. 
Fitchburg, Massachusetts, U. S. A. 


Gentlemen: I shall be pleased to receive your new catalog- 
booklet. 
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ROTA 


— THE THIRTY FIVE BILLIONS OF CARTONS USED IN THIS COUNTRY 
LAST YEAR OUR CONTRIBUTION WAS A MATERIAL FACTOR, AND 


OF MANY STYLES AND VARIETIES. 


THESE CARTONS ARE OF SUCH ATTRACTIVENESS AND BEAUTY THAT 
THEY ARE NATURAL SALES BUILDERS. ALSO, THEY ARE MANUFAC. 
TURED TO AN EXTREME DEGREE OF PRECISION, WHICH MEANS THAT 
WASTE IN YOUR PACKAGING MACHINERY IS BROUGHT DOWN TO AN 


IRREDUCIBLE MINIMUM. 


FORT ORANGE PAPER COMPANY 


CASTLETON-ON-HUDSON, N. Y. 


See our Data 


NEW YORK BOSTON 


in the 
PACKAGING CATALOG 





























Solving the Problem 
in the Shipping Room— 


No company can afford to be with- 
out this wonderful labor saving ma- 
chine regardless of how small or how 
large his production may be. There 
is a Harmon Sealer that will answer 


his requirements. 


| _ Harmon Sealer Exhibit 
; Aoational Can ak 
Chi j 





1—Metal Construction throughout. 
2—Simple! Rigid! Foolproof! 
3—Requires no skilled labor to operate. 
4—Applies an equal amount of pressure on all sealing 
surfaces of your container. 
5—Shipping container carries better in transit. 





Write Today for Particulars 


THE HARMON SEALER, Inc. 
4017-19 West Lake St. Chicago, Ill. 


Agent 
. Wm. M. Purdy Co. 
After container has been sealed New York City 
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New York Showrooms 





SPEAKING of 
PROFITS= 


Are you packaging yours 


with your me rchandise? 


ANY manufacturers doing a whale of 

a business are short on profits—be- 

cause they package their profits 
together with their merchandise! 


Incorrect weighing equipment. There’s 
the trouble! Ordinary scales are not sensi- 
tive enough to check-weight your pack- 
ages. They cannot show the almost un- 
noticeable ounces of overweight that go 
into every package. Only a scale with 
hairline accuracy can preserve your profits 
from disastrous over-weight losses. 


Detecto-gram over and underweight scales 
have convincingly proved themselves as 
protectors of profits in the packaging 
departments of the country’s leading 
manufacturers, guaranteeing every ounce 
of profit. 


We will gladly demonstrate how Detecto- 
gram scales can eliminate your overweight 
and increase your profits. 


“Investigate Detecto-gram” 





DETECT 
HAIRLINE ACCURAC 
SCALES 


THE JACOBS BROS. CO., INC. 
32-34 Walton Street, Brooklyn, N. Y. 


Representatives in all 


318 Greenwich Street principal cities 


“GRAM 













MAKE YOUR PACKAGE 
OUTSTANDING! | 
| 


ONLY 
IN THE SHOPS OF 


(Ihe TABLET & TICKET CO. 


CHICAGO 
ILLINOIS 


407 SANSOME ST. 
SAN FRANCISCO 











1021 WEST 
ADAMS ST. 


115 EAST 23rd ST. 
NEW YORK 
















Our Designing and Planning 
Depts. Invite Consultation. 


VIA TANS 








Dry Ice 
Containers 


Tue modern way to pack! 
Convenient, compact and sur- 
prisingly inexpensive. Dry ice is 
placed at the top and bottom of 
the container, and corrugated 
channels keep the air in constant 
circulation, maintaining a cool, 
even temperature all around the 
product. No danger now of con- 
tents being cold at top and bot- 
tom, lukewarm in center! Your 
product, packed in Sefton Dry- 
Ice Containers, offers an added 
service customers quickly 
appreciate! 

Have you a particular package 
problem? Our package engineers 
will gladly analyze it, without 
obligation to you. Any Sefton 
recommendation assures adequate 
support on the practical questions 
Praline of price, quality and service. 

May we have the privilege of 
co-operating with you in your 
next consideration of a package 
problem—whether it be for fibre 
cans with metal tops, or any of the 
related fibre container products? 


Write for Information. Samples 
and Estimates Gladly Furnished. 







Fibre Cans, with 
Fibre, Metal or 
Special Tops 

for Spices, Drugs, 
Powders, Coffee, 


Chemicals, etc. 

Mailing a 

Winding Cores 
STOW Mailing Cases 


SEFTON NATIONAL FIBRE CAN COMPANY 


3275 Big Bend Boulevard, Maplewood, Saint Louis, Missouri 
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Packages of CHARACTER 


A] ! 

We put character in our labels and folding ul 
boxes. It is expressed in expert designing and \\ 
the use of right colors. Character is what makes \\ji 
our packages stand out on the dealers’ shelves and 
helps make sales. 




































































Proper packaging is among the most vital of merchan- 1 
dising problems. ‘‘U. S.’’ Salesmen are experts on all |i 
matters pertaining to labels and folding boxes. 


| THE UNITED STATES PRINTING / 
[ \ & LITHOGRAPH CO. 
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We BRAND NAMES * 
It is unsafe to create CINCINNATI 
or use any trade name 110 Beech St. 
without an exhaustive 
search of every regis- BROOKLYN 
tered and unregistered | 101 N. 3rd St. 
trade mark in ex- 
istence. Consult our BALTIMORE é 
Trade Mark Bureau. 28 Cross St, | 
The service is free. { 
AY Ze Si TRE pe 


ns om eal i 


COLOR PRINTING HEAD QUARTERS 
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FRASER for QUALITY | °" 8 
Production 
MEAD for SERVICE |..., «......; 
Sulphite 4 
Two words, but they mean much to you. . 
Double Bleached 
Modern mills, ideal working conditions, Sulp hite Lined 
selected raw stock, means steady production of Board 


uniform quality. 


Single Bleached 


Board-wise salesmen, three convenient sales - . 
Sulphite Lined 
offices, knowledge of your problems for your . 
nay : Manila Back 
specialized needs spell a well-rounded service 
that can be rendered by an organization such Solid Manila 
as ours. 
Manila Lined Board 


MEAD SALES COMPANY Wood Pulp Board 
SOLE SALES AGENTS 


230 PARK AVE., NEW YORK SulphiteandGround =~ 
CHICAGO DAYTON Wood Specialties 











84 MODERN PACKAGING ; 


aang 




















RS al 











“Certified” Lace Paper 
Edgings Doilies 


“The Finishing Touch 
That Counts.’’ 


"THE purpose of proper pack- 
aging is to enhance the 
visual appeal of the product. 
It is in the fulfillment of this 
aim that lace paper plays its 
important ... its most im- 
portant part. 


Lace paper edgings and doilies 
can add to your boxes the final 
touch that means perfection. 
And the acme of perfection is, 
of course, to be found in the 
products of the 


U.S. Lace Paper Works 


163 UNION AVENUE 
BROOKLYN, N. Y. 
Distributors 


Zellerbach Paper Co. 
The Sanitary Products Co. 





COMING TO PHILADELPHIA ¢ 


Stop at the 


HOTEL MAJESTIC 


BROAD ST. AND GIRARD AVE. 


400 LARGE ROOMS 


each with private bath 


$ 3 per day 


with running water 


$e) per day 


Garage adjacent. Only hotel with 
subway entrance from lobby. 
Few minutes from R. R. Station 


Wire for reservations at our expense 


JOHN C. GOSSLER, Manager 











ANUFACTURER of Automatic 

Paper Box Machines which pro- 
duce the complete box from the roll 
or blank, printed or-plain. We also 
make Blanking and Partition 
Machines. 


Submit sample of any box you use 
in quantities, and we will advise price 
and delivery of machinery best suited 
for your requirements. 


INMAN 


MANUFACTURING CO., INc. 
AMSTERDAM, N. Y. 























Have YOU a Filling 
Problem? 











SEND FOR THESE BOOKLETS. 


They describe our complete line of collapsible-tube 
and powder filling equipment including the new full 
automatic models already in use by leading phar- 
maceutical and perfume manufacturers. 


CLIP AND MAIL THE COUPON 


FG ToKeS MACHINE COMPANY 


5970 TaBoR RoaD, OLNEY P.O., PHILADELPHIA 


Please send the booklet checked: 
“Collapsible-Tube Fillers and Closers” (] 
“Better Powder Filling” Cc 


CONIDANY) ok odes seated annsnachaeease op enanaemnes 
PGMOIB i i5acd ooo bo chee es Hae a ae a a ates 
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Cd How Much Do Your ) 
Partitions Cost © 






Here’s a machine (Vailco No. 3) that cuts from the roll and assembles partitions 
ready for insertion into your boxes. 

All sizes of partitions completely locked—will not fall apart. 

One man operation. 

Speedy, efficient and economical. 

You can reduce the cost of your partitions by its use. 

Full particulars on request. 

PARTITION MACHINERY, INC. 

569-589 E. Illinois St. Formerly Solf-Locking Machine Co. Chicago, Ill. 
Cable Address: SELF-LOCK, CHICAGO 
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WHEN ORDERING 


CORRUGATED or SOLID FIBRE 





ROBERT GAYLORD, INC. 


GENERAL OFFICES~*~ SAINT LOUIS 





























Challenge Mammoth fron Furniture | 
: ‘i —for faster and better work on 
large open forms ...... 


This furniture economically speeds production in any big or little 
shop. Exceptionally adapted for large open forms or for locking 
small forms on bed ofa cylinder press. Marked in large, readaple 
figures. Lasts a lifetime — positively will not break. Send for 
latest data showing complete list of sizes and font schemes today! 





The Challenge Machinery Co. 


Grand Haven, Michigan 
CHICAGO, 17-19 E. Austin Ave. 200 Hudson St., NEW YORK 


8-54 
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Five times a bridesmaid but | 


never a bride! Why? 


Who Cares? 


The only thing of serious im- 





portance is the Knowledge 

that all wise box manufac- 

turers buy the best paper at 

the lowest prices thru the 

fastest service available... 
that’s us! 


Matthias & Freeman 
Paper Co. 


143 N. Fifth St. Philadelphia 


Every Kind of Paper 
necessary to make 
Paper Boxes 


Sample books ready 














STAPLING 
WIRE 


for fibre boxes 


Accurate in temper, width and 
thickness. Continuous length 
five and ten pound coils. Gal- 
vanized finish that resists rust. 
Send for free five-pound sample 
coil. 


ACME STEEL COMPANY 


General Offices: 2832 Archer Ave., Chicago, Ill. 





Reg. U. S. Pat. Office 


The popular galvanized stapling wire 

















IBRE CANS 


of Every Description 





Here is one place where you can get a quality 
product, plus real service, at the same cost 
you would expend on a mediocre product. 


We manufacture fibre cans—square, round, 
oblong, with tin tops and bottoms and also 
complete with labels. 


Leaders in industry use our cans exclusively. 
May we quote you on your requirements? 


Ask for samples and prices 


R. C. CAN CO. 


121 CHAMBERS ST. ST. LOUIS, MO. 
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RANTING the ability and skill of the Merle Sears organization (and anyone who has seen a 
Sears box will quickly do so) and granting the originality and good taste of Sears designers 
(an admission which the sight of Sears boxes likewise calls forth) but two factors remain to stop 
the prospective box buyer . . . plant capacity and cost. 
The Merle Sears plant is prepared to accept orders running from one thousand boxes up to a 
million . . . and to produce an order of any size in record time. It has done so before for 
many of the largest buyers of boxes . . . and can do so for you. 


As for cost . . . these very buyers . . . returning year after year with new orders testify 
to the reasonableness of Sears charges . . . and the inability of competitors to tempt them away. 
Let’s talk it over. You have our address. 


MERLE SEARS cesraxy 
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PERGOLA 


Canco's lithographed holiday containers are now 
available in many sizes and designs for prompt delivery. Be 
~~ 


CANCO 
~~ 4 


sure to order now to avoid a later rush. 


AMERICAN CAN COMPANY 








